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(NAPSA)—Whether it’s the day
you pop the question, an anniver-
sary or any special occasion, noth-
ing says “I love you forever” quite
like a diamond.

But while love may be blind,
there are a few things you
should keep in mind before
heading out to buy that diamond
engagement ring or, in fact, any
diamond gift.

First, understand what the 4Cs
are. These are the four factors
that determine the value of the
diamond, and thus the value of
the ring.

A good way to learn about the
4Cs—which are cut, color, clarity
and carat weight—is to visit
www.adiamondisforever.com. 

Next, set a budget: Determine
how much money you want to
spend before you go into the store
and stick to it. For diamond
engagement rings, two months’
salary is a good starting point.
Now you’re ready to go to a rep-
utable jeweler in your area. Before
you do, ask friends or co-workers
for recommendations. 

Shape
The first thing to think about

when choosing a diamond ring is
the shape of the stone itself. Here
are some tips:

• Round cut is most tradi-
tional and most popular. In 2006,
47 percent of brides received a
round-cut diamond engagement
ring. It can be used in a variety of
settings but is able to stand alone
as a solitaire.

• The emerald cut is a very ele-
gant cut, chic and sophisticated.
High-quality stones are needed for
this and work best with simple
settings. Eva Longoria has an
emerald-cut ring.

• Fancy shapes, such as the
pear shape or oval shape, are gain-

ing in popularity. Katherine Heigl
wears a 3-carat pear shape. Katie
Holmes has an oval-cut diamond.

Style
There are also a variety of

styles and designs to choose from: 
• A center stone with smaller

stones around it is a style favored
by many brides to-be, as is the
classic diamond solitaire ring.

• A romantic or sentimental
choice is the three-stone ring, as
the stones represent your past,
present and future.

Romantic Gifts
Even if you’re already married—

or never intend to be—consider a
special Journey Diamond piece.
These are graduated diamonds that
go from smaller to larger and sym-
bolize how your love grows stronger
and deeper over time.

On the other hand, you can
show how much you think of her
with a right-hand ring. Diamond
right-hand rings reflect a woman’s
own unique individuality and
style. Left-hand rings are about
“the two of you”; right-hand rings
celebrate “her.”

Learn More
You can learn more online at

www.adiamondisforever.com.

Romantic Gifts Of Love

Nearly half of all diamond engage-
ment rings are a round cut.

(NAPSA)—A business is only
as safe as the tools it uses. One of
the best tools a business can use
to protect its assets is commercial
auto insurance.

Understanding insurance can
be tricky. One of the first steps
toward making an informed deci-
sion is to understand coverage
and service options. Here are
three easy steps to help figure out
your commercial auto insurance
needs:

1. Choose an insurer with the
right combination of price and ser-
vice. Insurance isn’t just about
price. It’s about service, too. How
are claims handled? How long will
it take to get your vehicle back on
the road? Can you get questions
answered outside of business
hours or online? Know the
answers to these questions. Your
time is money.

2. Research your policy options.
Having the right coverage is
important. A standard commercial
auto policy generally includes cov-
erage for:

•injuries or damage that you
cause;

•your driver’s injuries;
•injuries and damages caused

by uninsured or underinsured dri-
vers; and

•damage to or theft of your
vehicle(s).

When it comes to damage that
you cause, you may be required to
purchase certain limits based on
who you work for. For instance, if
you work for certain home
builders, you may be required to
carry $1 million in liability limits.
Consider how much you are will-
ing to pay out of pocket if your lia-
bility in an accident is more than
your policy limits.

3. Know how the policy is
priced. You can control your insur-
ance costs. To get the best rates,
run motor vehicle reports on
potential drivers. If you let your
insurance lapse, you’ll probably
pay more for your next policy. Ask
about discounts, including paid-
in-full and renewal discounts. 

Just like your customers rely
on your professional skills, call a
professional independent insur-
ance agent who will be in your
corner, researching and recom-
mending the best options.

“Commercial auto insurance is
complicated, but it is vital to pro-
tecting your livelihood,” says Bill
Kampf with The Progressive
Group of Insurance Companies,
one of the largest commercial auto
insurers in the country.

For more information about
commercial auto insurance, visit
www.progressivecommercial.com.
To find an independent insurance
agent, visit www.progressive
agent.com.

Protect Your Business In Three Easy Steps

When choosing an insurance
company, don’t just consider
price. Service is important, too,
since time is money.

Daddy’s Girl
(NAPSA)—A quiet college pro-

fessor must leave the classroom—
and her ordinary, orderly life—
behind when she learns of one
criminal act and is framed for
another. This terrible day kick-
starts the latest thriller, “Daddy’s

Gir l ” (Harper
Mass Market),
from New York
Ti m e s  b e s t -
selling author
Lisa Scottoline.

Frequent ly
overshadowed
by her success-
ful parents and
t e s t o s t e r o n e -
fueled big broth-

ers, Natalie Greco sees her world
turn upside down when she
accompanies a friend to a prison
for a lecture, only to get caught in
a riot—and lockdown—where a
guard is killed right in front of
her.

Intent on fulfilling the guard’s
dying request, Natalie’s quest
runs into some potentially deadly
obstacles—and the scholar must
learn fast as she fights to save her
own life.

Lisa Scottoline is the New York
Times best-selling author of 14
novels.

“Daddy’s Girl” is available at
online bookstores and wherever
books are sold. For more informa-
tion, visit www.harpercollins.com.

(NAPSA)—Today, an estimated
13 million Americans have a con-
dition called coronary artery dis-
ease, in which the arteries sup-
plying blood to the heart become
hardened and narrow due to plaque
buildup. But now there is good
news. The Food and Drug Ad-
ministration (FDA) has just
approved the first new drug-elut-
ing stent in the U.S. since 2004.
Called Endeavor, this new stent
offers important safety advantages
for patients being treated with
angioplasty, a minimally invasive
alternative to bypass surgery. 

What Is A Drug-Eluting Stent?

Stents are tiny wire mesh
cyl inders often placed in an
artery to provide a miniature
scaffold for the newly opened
vessel. They were developed to
address a problem cal led
“restenosis ,”  where arteries
reclog after  angioplasty and
require a repeat procedure. 

First came the bare metal
stent,  which provides only
mechanical support of the vessel.
More recently,  drug-eluting
stents were introduced and have
revolutionized the treatment of
coronary artery disease. Coated
with a drug that is delivered to
the artery wall to prevent the
excessive growth of new tissue,
drug-eluting stents have been
shown to reduce restenosis rates
by more than 50 percent com-
pared to bare-metal stents.

Newly Approved By FDA

But earlier types of drug-elut-
ing stents were also linked to a
rare but serious problem called
“very-late stent thrombosis,”
where potentially dangerous blood
clots form around the stent a year
or more after being implanted and
can cause heart attack and death.
To address this safety concern, the
new Endeavor drug-eluting stent
uses next-generation technology
to produce rapid, complete and
functional healing of the stent
within the artery wall. In studies
in thousands of patients,
Endeavor was shown to provide
the same benefits in preventing
restenosis as other drug-eluting
stents but with no confirmed cases
of very-late stent thrombosis. 

The new stent was developed
by Medtronic (NYSE: MDT). To
learn more, visit www.endeavor
stent.com. 

New Treatment Option For People With Heart Disease 

FDA approves a new drug-elut-
ing stent  to treat  coronary
artery disease.

(NAPSA)—You can get custom-
fit, ultrathin, long-lasting, remov-
able, washable, transparent
screen protectors that are anti-
glare and anti-microbial. They’re
available for LCDs, laptops,
tablet PCs, POS (Point of Sale)
terminals and other screen
devices from PosR.us. Learn more
at www.posr.us or (516) 770-6661.

* * *
MyStart! Online, available at

heart.org/start, is a free tool
developed by the American Heart
Association to help people make
positive changes through walking
and by improving their eating
habits.

* * *
Some doctors and researchers

now believe that, for some people
with diabetes, using combination
therapy at the time of diagnosis
may offer a better chance of
quickly getting blood sugar levels
to goal. Visit www.Journeyfor
Control.com for more tips about
managing diabetes.

(NAPSA)—Shape Up The Nation
is a 12-week, team-based exercise
and weight-loss competition that
can be launched at any workplace
in just a few weeks. To learn more,
call (401) 274-1577 or visit www.
ShapeUpTheNation.com.

* * *
Social and emotional support

can help to improve the quality of
survival for anyone touched by
cancer. For more than 12 years,
Gilda’s Club has offered a program
built on this philosophy. To learn
more, go to www.gildasclub.org.

* * *
On Saturday, May 10, Camp-

bell Soup Company will join the
National Association of Letter
Carriers to Stamp Out Hunger!
by donating 1 million pounds of
food to food banks across the
country. For more information,
ask your letter carrier or the post
office or visit www.helpstamp
outhunger.com.

* * *
Eye exams can detect early

signs of disease, helping to keep
Americans healthier and lowering
healthcare costs. To find a doctor
near you, visit VSP Vision Care at
www.vsp.com.

* * *
Those who like to stay healthy

are savoring flavonoids, a group of
substances found in many plants
and plant-based foods. The rea-

son? Flavonoids have shown
antioxidant effects. One extract
that contains very high levels of a
key flavonoid, anthocyanin, is
Sambucol.

* * *
Nuts from Wonderful® Pista-

chios can be a great way to teach
children about smart snacking
choices. The pistachios are
roasted to add crunch and then
lightly salted for a touch of flavor.
Plus, they’re fun to eat. Visit
www.wonderfulpistachios.com. 

* * *
Since quick fixes such as shoe

wipes and sponges don’t provide a
quality shine, men and women
want a convenient and portable
solution for shoe care on the go. To
aid with this task, Kimberly-Clark
created Shine to Go Shoe Polisher,
a nourishing polisher set. 




