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“Non-Chaluxe” Defines Glamour Without Glitz

(NAPSA)—When it comes to
glamour—whether you're talking
about a room interior or a fashion
statement—it’s not about the
flash.

The juxtaposition of simple and
elaborate, mingled with an unex-
pected touch of extravagance, is
finding its way into Manhattan
lofts and Malibu Bauhaus beach
houses.

The note of glamour is added
with one statement piece, and
whether it’s a gilded Venetian
mirror or a spectacular leather
turquoise chaise in the center of
an all-white living room, that one
piece adds a little luxury to an
otherwise casual room setting.

The name of this simple and
elegant glamour trend is “non-
chaluxe.”

It is best personified by the new
Hollywood—20-something stars
and starlets who mix $20 T-shirts
with $350 designer shoes and
wander the streets of Soho with
little kids in tow. It’s like wearing
“the little black dress” with one
amazing piece of jewelry.

“Glamour doesn’t have to be
over the top. One fantastic chair or
sofa placed in the midst of a quiet
retreat is a wonderful way to cele-
brate life. Our take on turquoise is
our interpretation of an amazing
piece of jewelry on our favorite
simple dress,” said Pasquale
Natuzzi, CEO and chief designer
of Natuzzi, manufacturer of sofas,
sectionals and chairs.

The chaise is covered in rich,
luscious turquoise leather so it
can be paired with the matching
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There’s a winning nonchalance
to combining sumptuous furnish-
ings with pieces that starkly con-
trast them.

occasional chair or complemented
by the company’s sectional sofa in
turquoise Tirelli fabric.

Both the chair and sectional
are anchored in stunning, slender,
brushed metal legs for a lean
Grace Kelly-esque glamorous
appeal—simplicity with an ele-
gant, fashionable twist.

You can place all these pieces
together or mix and match them
with tag sale items, or sparse,
starkly contrasting furnishings.
Whether choosing one elegant
piece—or a set—look for cutting-
edge design and superior Italian
craftsmanship, says Natuzzi, who
has been designing and manufac-
turing residential furniture since
1959 and has grown into a global
leader in the leather upholstery
business.

For more information, visit
www.natuzzi.com.





