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(NAPSA)—For many college
students, getting a credit card—
and managing credit responsi-
bly—is both an opportunity and
a challenge.

While “good” credit can mean
different things to different
lenders, one fact remains: the
more negative information that
appears in a credit report, the
more difficult it will likely be for a
consumer to qualify for a loan,
buy a new car, rent an apartment
and, in some cases, get a job.

Fortunately, a major credit
card company has made it a prior-
ity to educate college students
who have just received their first
card or simply need good credit
advice.

The experts there suggest
there are practical steps anyone
can take to maintain good credit.

• Take immediate action. If you
can’t repay delinquent accounts, at
least bring them current so they
are no longer past due.

• Be diligent. Continue to
make at least the minimum pay-
ment on time. This will result in
favorable references to your credit
report.

• Understand the effect of
bankruptcies. Bankruptcy is a sig-
nificant financial decision that
can affect your ability to get credit
for up to 10 years.

• Ask for help. If you are hav-
ing difficulty paying your credit
card, call the lender and try to
find a solution.

Experts believe that the key to
handling credit responsibly is
knowledge. That’s why, in addi-
tion to developing the Chase Plat-
inum for Students credit card,
which rewards students for
responsible payment behavior and
allows access to credit specialists
24 hours per day, Chase is provid-
ing students with educational
materials that cover essential

tasks. Some of the items covered
are how to read a credit report,
definitions of key terms—such as
annual fee and annual percentage
rate—and how to select the card
that best meets their needs.

Chase is also working with
MasterCard International to pro-
vide financial literacy workshops
and money management tips to
college students. To carry out the
campaign, carefully selected col-
lege interns are chosen from cam-
puses throughout the United
States to lead a semester-long,
campus-wide effort to educate
their fellow students about funda-
mental money management skills,
from basic budgeting to bill pay-
ment, to the responsible use of
credit cards and debit cards. 

Developed in 1999, with the
support of national student lead-
ers, the “Are You Credit Wise?”
program trains students to
become peer-educators and help
the student body, especially col-
lege freshmen, in understanding
key financial concepts. With the
economy being as unpredictable
as it is, it has become more and
more important for students to
obtain an early understanding of
the importance of good credit.

To learn more, visit the Web
site at www.chase.com/student
card.

Getting Wise To The Ways Of Credit

Many believe that the key to
handling credit responsibly is
knowledge.

Research Shows Garlic
Protects Arteries

(NAPSA)—A recent study found
garlic may prevent the formation
of small primary lesions that form
in arteriosclerosis. Arteriosclerosis
can result in heart disease, the
leading killer of Americans today.

The research, conducted by Dr.
Gunter Siegel, director of the
Institute of Physiology at the Ben-
jamin Franklin Clinic of The Free
University of Berlin/ Germany,
provides further evidence that
taking a daily dosage of 300 mg of
Kwai® Garlic extract may help
prevent arterial plaque build-up
or even reverse or disperse exist-
ing plaque. 

Although there are many garlic
products on the market, few are
clinically proven to offer cardiovas-
cular benefits. Kwai was the brand
chosen in the study, and with its
standardized Allicin content, it is
specifically formulated to promote
cardiovascular health. It’s available
in drug, food and other fine spe-
cialty stores nationwide.

For more information, write to
ABKIT, INC., Dept. LI, 207 East
94th Street, New York, N.Y.
10128, call 1-800-226-6227 or visit
www.abkit.com.

Good news about overcom-
ing a killer: garlic can combat
arteriosclerosis.

(NAPSA)—This holiday season,
give yourself the gift of easy holi-
day shopping.

Here’s help from Mariana
Keros, a trend expert from Kmart,
who’s been keeping track of what’s
hot for the holiday season.

“The importance of ultimate
comfort and family are still very
evident, and many of this year’s gift
items and decorations evoke a feel-
ing that the best fun is to be had at
home,” she says. “Gifts centered
around feeling good both inside and
out will top holiday lists.”

Here are some of her ideas for
holiday gift-giving:

• Fashion Finds. Faux fur
accessories are popular and stylish
for cold winter weather. Keros also
suggests fur-trimmed sweaters or
festive fabrics such as lace and
velour.

• Holiday at Home. “This
year, shoppers will want to deco-
rate several rooms in their homes
from the bedroom to the dining
room,” states Keros. “Kmart’s ele-
gant selection of holiday furnish-
ings greet the season, welcome
guests and maximize the entire
holiday experience.”

• Gadgets Galore. “Technol-
ogy is everywhere from the office
to the home,” says Keros. Digital
cameras and George Foreman
kitchen appliances, such as his
Lean Mean Contact Roasting
Machine, can turn on your tech-
minded friends.

• Family Fun. “Gifts the
entire family can enjoy are essen-
tial for the holidays,” says Keros.
This year there are new versions of
classic board games such as Trivial
Pursuit, Monopoly and Cranium
that are sure to be popular.

• Toy Trends. “This year ’s
hottest toys include Chicken
Dance Elmo and interactive edu-
cational games such as Leap Frog
LeapPad,” says Keros. Kids are
also clamoring for perennial
favorites such as the Shrinky
Dink Oven or Barbie. 

You can do almost all your holi-
day shopping in one place at
Kmart or on the Web at www.
kmart.com.

One-Stop Shopping For Holiday Gifts

Faux fur accessories make
great gifts this holiday season.

(NAPSA)—Understanding your
car insurance could save you some
money down the road. 

For example, many drivers are
surprised to learn their insurance
doesn’t cover rental car costs,
should their car need repairs. After
an accident, the average vehicle
stays in the shop for two weeks.
Rental costs for that amount of
time can be more than 500 dollars.
Other insured drivers pay little or
nothing to rent a car because their
policies include a little known
option called rental reimburse-
ment, available for only a couple of
dollars a month.  

The Insurance Information
Institute (I.I.I.) and the Consumer
Protection Association of America
recommend people talk to their
agents or read their insurance
policies once a year. The groups
offer these tips from their public
awareness campaign, “Wiser
Drivers Wise Up.”

• Do business only with a rep-
utable company. Deal with compa-
nies, independent brokers or
direct marketers that have proven
track records of handling auto
insurance claims effectively. Get a
referral or contact the Better
Business Bureau or State Depart-
ment of Insurance.  

• Report a car accident from the
scene, if possible. If your car is not
drivable, your agent or claims cen-
ter could save you time and money
by having the car towed directly to
the repair facility instead of to a
temporary storage facility. In addi-
tion, arrangements may be made
immediately to provide you with a

replacement rental car.
• Know what your insurance

covers. For example, don’t wait to
find out until after an accident that
your policy doesn’t automatically
cover costs for emergency roadside
assistance or a rental car.

• Know what your deductible is
and any other additional charges
before authorizing work. Expect
your insurance adjuster, claims
representative or repair facility
appraiser to review the damage
with you and explain the repair
process, including the use of origi-
nal or generic auto parts.

• Ask about warranties on
repairs. Ask whether your insurer
has a repair facility referral pro-
gram that offers a written limited
or lifetime repair warranty backed
both by the repairer and insurer for
as long as you own your vehicle. 

For more information, visit
www.wiserdrivers.com.

Annual Auto Insurance Checkup

Knowing more about your auto
insurance can help you steer clear
of unexpected expenses.

(NAPSA)—The latest heating
technology expands on a time-hon-
ored tradition with a see-through
glass fireplace that can be enjoyed
from two rooms at once. For exam-
ple, The Passage was developed
using Heat-N-Glo’s patented Fire-
brick Technology, which allows
the unit to have a unique arch
shape on both sides. It also fea-
tures the company’s patent-pend-
ing electric ember bed and Flame-
Out-Of-Log technology that offers
a dramatic glowing appearance.
To learn more, call 888-427-3973
or visit www.heatnglo.com.

Bill Blass’ attitude toward
fashion has always been to keep
clothes and adornments simple,
elegant and chic, never scrimping
on luxurious fabrics or precise tai-
loring. This way a woman is free
to express her true self without
superficiality. This same attitude
is reflected in the fragrance Bill
Blass for Women. Created by the
designer himself, the scent cap-
tures the essence of today’s
woman; it is feminine, yet has
depth and substance—a quintes-
sential fragrance for anytime,
anywhere.

If you’re one of the millions of
Americans who suffers from
hypertension, there’s eye-open-
ing news. A higher rate of cardio-
vascular events—including heart
attack, stroke and sudden car-
diac death—occurs in the morn-
ing. A recent study confirms that
the chronotherapeutic drug
called Verelan PM (Verapamil

HCI) works with the body’s cir-
cadian rhythms to manage
hypertension. For complete pre-
scribing information, visit
www.schwarzusa.com. To receive
patient materials on hyperten-
sion, send a self-addressed
stamped business envelope to:
Schwarz Pharma, Attn. Commu-
nications Manager,  6140 W.
Executive Dr. Mequon, WI
53092.

Now one company has devel-
oped a solution: a shower door
that eliminates guesswork, re-
duces installation time to under
15 minutes, and requires just one
tool—an Allen wrench—that is
already included in the kit. The
Finesse™ Quick Install™ shower
door from Sterling features an
adjustable frame that accommo-
dates a wide range of openings, so
there is no cutting. Its patented
design requires none of the mea-
suring and drilling tools associ-
ated with regular door installa-
tions. For additional information,
call 1-800-STERLING, or visit the
Web site at SterlingPlumbing.com.

Project KidCare at www.
polaroid.com/kidcare.
Federal Trade Commission at
www.ftc.gov.
Bradenton Area Convention &
Visitors Bureau at www.flagulfis
lands.com.
For suggestions and tips on
using fresh flowers in home dec-
orating, visit www.flowerpossi
bili ties.com.
The U.S. Government Online
Bookstore Web site at http://
bookstore.gpo.gov.
The DeVry University Commu-
nity Scholars program at www.
devry.com.
The Alliance for Affordable Ser-
vices at www.affordableservices.
org.
E*TRADE Mortgage at www.
etrade.com/mortgage.
SpyCruise™ at www.SpyCruise.
com.
LASCO Bathware at www.LASCO
Bath ware.com.
CADR-certified (clean air deliv-
ery rate) air cleaner at www.
cadr.org.

Check Out
These Web Sites:




