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(NAPSA)—Most people don’t
appear to be as concerned about
their personal finances and retire-
ment as perhaps they should be,
according to a national survey.

Despite a negligible personal
savings rate, low 401(k) participa-
tion and declining Social Security
expectations, 59 percent of those
surveyed across the country say
they have a plan and are saving
enough money to meet retirement
goals. Additionally, 80 percent of
Americans are not losing sleep
over their finances.

“There appears to be a contra-
diction in what people say and
what they actually do,” said Gor-
don Hecker, vice president and
chief marketing officer for Nation-
wide Financial Services, which
conducted the survey.

Some of the most common mis-
perceptions include:

Misperception: Most Ameri-
cans (59 percent) say they have a
financial plan and are saving
enough money to meet retirement
goals.

Reality: The national personal
savings rate was near record lows
at 0.3 percent in November 2004,
according to the U.S. Commerce
Department.

Misperception: Many Ameri-
cans (42 percent) believe they are
smarter than the average investor.

Reality: The majority of Amer-
icans are not making the best
decisions to maximize their
investments. For example, Boston
College’s Center for Retirement
Research reports that:

• More than half (55 percent)
cash out their 401(k) plans when
they change jobs, significantly
reducing their potential retire-
ment income.

• Most investors have not
properly diversified their 401(k)

plans, with about 30 percent of
participants having 80 percent or
more of their money in stocks.
Another 30 percent have all of
their money in money market or
fixed-income funds.

• Most retiring workers take
their 401(k) distribution as a
lump sum. Without investing in
an annuity, many retirees risk
either running out of money
before they die or restricting their
standard of living.

Misperception: More than
two-fifths (43 percent) are opti-
mistic about the retirement out-
look for their children, believing
their children either will retire at
a younger age or at the same age
they plan to retire.

Reality: The number of adults
age 60 or older in the labor force
has increased in recent years,
indicating that retirement age
may begin to rise.

“While it may be easy to know
what to do in theory to plan for
the future, putting that knowl-
edge into practice can be much
more difficult,” says Hecker. “This
is why building a relationship
with a trusted financial advisor is
an important first step in putting
together a plan.”

Are You Overly Optimistic About Retirement?
Positive Change

(NAPSA)—This Mother’s Day,
do something for those who may
have little to celebrate. World
Vision’s gift catalog offers the
Orphans and Widows Bouquet of
Hope this year.

When you purchase flowers for
the special women in your life, a
portion of the proceeds goes to
help widows and orphans affected
by HIV or AIDS. You can also con-
tribute to efforts to clothe home-
less children; help provide food,
shelter, education, counseling and
job training for orphans; or edu-
cate girls in China.

In addition, the Girls in Crisis
Fund helps protect young girls
from abuse, child labor, sex traf-
ficking and other privations and
violations.

For more information, go to
worldvisiongifts.org.

You can honor your mother with
positive change in the commu-
nity and the world.

(NAPSA)—Nowadays, con-
sumers are on a mission to do more
and more in less and less time. The
result is a society where multi-
tasking is the norm and instant
gratification the expectation. Sit-
ting and enjoying a cup of coffee
used to be relaxing. 

Now, many coffee shops have
drive-thru windows for an instant
caffeine fix. People read the news-
paper while working out and
answer e-mails during the com-
mute. In this fast-forward world,
American productivity is not just
a workplace phenomenon. Women
used to look forward to spending
the day at the salon. Now they get
manicures and pedicures simulta-
neously, while having their hair
blown out. 

Companies are responding to
this reality with products meant
to streamline life even further.
Haircolor is one business, in par-
ticular, whose perpetual quest to
make coloring quicker and easier
leads to many product innova-
tions. For example, Clairol has

jumped on the speed wagon with
Nice ’n Easy Root Touch-Up, a
new product that eliminates roots
that pop up in prominent spots
between colorings. The top selling
point? It takes just 10 minutes. 

Nice ’n Easy brand manager
Kristen Urbaniak says that for
many, roots are a major annoyance
but because there was never an
easy solution before, women just
accepted it. “If Nice ’n Easy Root
Touch-Up weren’t a fast and simple
solution, it wouldn’t be a solution
at all,” she explains. “The whole
point is that it’s a shortcut and a
fast, easy and economical way to
manage roots between colorings.” 

As times goes on, more equiva-
lents to the microwave—perhaps
the most famous and impactful
time-saver in consumer history—
are sure to find their way to mar-
ket, offering new opportunities to
get things done in a fraction of the
time. If only someone could come
up with a way to balance one’s
checkbook while taking a power
nap—now that would be progress!

New Products Cater To A Fast-Forward Society

New products cater to consumers’ increasingly hectic and fast-paced lives.

(NAPSA)—Since 1988, the
Real Estate Buyer’s Agent Coun-
cil (REBAC) has been an advocate
for quality buyer representation
services through its education
programs for real estate agents,
culminating in the Accredited
Buyer ’s Representative (ABR)
designation. To learn more, visit
www.REBAC.net or call 800-648-
6224.

If you have a retirement plan,
such as an IRA, 401(k), Keogh
plan, a pension or an annuity, you
may want to consult with a CPA
at tax time.

Like many islands in the
Caribbean, Martinique is blessed
with pretty beaches, a favorable
climate, lush vegetation and fine
hotels. What sets the island
apart, however, is its strong
French ties and unique island cul-
ture. These aspects lend them-
selves to a vacation experience
that blends adventure, luxury and
fun. For more information, visit
www.martinique.org.

“Glassorizing” or accessorizing
with more than one pair of glasses
is a hot new fashion trend. Look
for an eyeglass store that has
plenty of styles and lets you
change your mind within 30 days.
For more information on
LensCrafters, which has a 30-day

return policy, visit www.lens
crafters.com or call 1-800-522-
LENS (5367).

Devastating oil spills in the
Delaware River near Pennsylva-
nia, Skan Bay in Alaska and
Hyannis Harbor in Massachu-
setts, have harmed hundreds of
aquatic animals, namely ducks,
turtles, swans and otters. Trained
rescue workers provide the
affected animals with proper
hydration and nutrition and wash
them in Dawn dishwashing liq-
uid, the only one safe enough to
remove the oil while being gentle
on the animals’ skin, feathers and
fur. For more information on the
causes and effects of oil spills 
and how you can help, visit
www.saveaduck.com. 

The Mardi Gras celebration goes back to an ancient Roman custom
of merrymaking before a period of fast. In Germany it is called Fast-
nacht and in England, Pancake Day.

In circus jargon, balloons are called bladders.

The word taboo comes from the Polynesian tapu, meaning “some-
thing sacred, special, dangerous, or unclean.”

***
Spring—An experience in
immortality.

—Henry D. Thoreau
***

***
Spring shows what God can do
with a drab and dirty world.  

—Virgil A. Kraft
***

***
I love spring anywhere, but if I
could choose, I would always
greet it in a garden.

—Ruth Stout
***




