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(NAPSA)—What holds greater
value, preparing for a doctor ’s
visit before it occurs, or seeking
health information after the fact?
A new survey reveals that only
about one in three people visit
doctors’ offices armed with infor-
mation they’ve already gathered,
while close to two in three people
seek out information after visiting
their doctors. 

“There is tremendous value in
preparing for a doctor’s visit,” said
Marie Savard, M.D., internist,
author and patient advocate based
in Philadelphia. “Studies show
that doctors base up to 80 percent
of their diagnoses on what
patients tell them about their
symptoms, history and lifestyle.” 

Preparing in advance for a trip
to the doctor helps a patient feel
more confident in articulating
symptoms and raising issues or
questions to the doctor, particu-
larly in situations in which the
patient may not understand the
doctor’s advice. “My advice to all
patients is to be informed about
your health,” Dr. Savard said.
“The more you are involved in
your health care rather than rely-
ing solely on your doctor, the
healthier you could be.” 

The survey of 1,000 Americans
also reveals that the majority—
seven in 10 people—leave their
doctor’s office wishing they had
asked more questions. Of these,
one in four said that they were too
intimidated, afraid or embarrassed
to ask their doctors questions. 

“As a doctor, I want and need
my patients to collaborate with
me about their health care,
because that’s good medicine for
everyone involved,” Savard said.
“I think fear is something that can
be easily overcome if a patient
takes the time before the visit to
prepare, rather than arriving
unprepared and distracted.”

Savard says her most impor-
tant tip for preparing well for a
doctor’s visit is to visit a web site
that contains health information
from sources that doctors trust

and recommend.
“ P a t i e n t s  h a v e
access to credible,
physician-trusted
information and
tools online. One 
o f  t h e  n e w e s t
avenues to quality
health and medical
i n f o r m a t i o n  i s
MerckSource.com,
w h i c h  p r o v i d e s
people with access
t o  t h e  t y p e s  o f
resources that can
help them partner
with their doctors
in managing their
health,” Savard
said.

Trusted Health Information
Free of Advertising

MerckSource.com provides
information and tools from credi-
ble, independent, physician-
reviewed health and medical
sources, including The Merck
Manual—Home Edition , the
world’s best-selling home medical
book, the A.D.A.M. Health Illus-
trated Encyclopedia and Dorland’s
Illustrated Medical Dictionary.
These diverse resources help
make MerckSource.com one of the
most  comprehens ive  hea l th
information web sites available
through the Internet. 

“Some doctors may have been
skeptical about health informa-
tion that patients found online
in the past,”  Savard stated.
“MerckSource.com provides pa-
tients with health information
from the types of sources doctors
trust, in an interactive, easy-to-
understand format.”

MerckSource.com offers its
information at no charge, has a
strict privacy policy and is free 
of  advertising and product
endorsements. 

Condition Guides and
Virtual Body Tours

MerckSource.com contains
easy-to-use, comprehensive “Con-
dition Guides” for more than 25
of the most prevalent chronic

conditions—guides that help
patients research and manage
their health issues, find support
and stay informed. This is com-
plemented by HealthMaps,™ a
web resource that organizes more
than 2,500 health topics into a
logical “walk through” of various
aspects of a disease, from its
symptoms, causes and risk fac-
tors to available tests and ways
to help manage the condition. 

Colorfully animated Virtual
Body Tours also take visitors inside
the body for a realistic, up-close
look at more than 140 body sys-
tems and processes, such as circu-
lation, breathing and digestion. 

Free Harvard Health 
E-Newsletter

Right now, visitors who register
on MerckSource.com can receive a
complimentary one-year subscrip-
t ion  to  the  Harvard Heal th
E-Newsletter, which features con-
tent from Harvard Medical
School’s well-regarded monthly
newsletters addressing health
topics and news. 

About Merck 
Merck & Co., Inc. is a global

research-driven pharmaceutical
products and services company.
Merck discovers, develops, manu-
factures and markets a broad range
of innovative products to improve
human and animal health, directly
and through its joint ventures. 

Preparing For A Doctor’s Visit Could Pay Off

(NAPSA)—It’s one of life’s sim-
ple yet irreplaceable treasures. A
black-and-white photo of your
grandparents’ wedding day. Your
daughter’s first baby picture. That
shot of you getting your high
school diploma.

Everyone has cherished pho-
tographs. But even in a frame or
album, photographs can age and
fade. Worse yet, if they’re not pro-
tected, they can get ripped or
damaged. What then?

Restoring old photos is usually
a difficult and expensive task,
requiring a specialist who can
take several weeks and charge
hundreds of dollars. And the
prospect of losing irreplaceable
mementos, as sometimes happens
with traditional photo restoration
methods, keeps many people from
handing them over.

But now, a new, state-of-the-
art service using digital technol-
ogy can make old photos look
new again, in a simpler, more
convenient and less expensive
process.

The service is now available at
all Walgreens stores. There, any-
one can have their old or damaged
photograph quickly and expertly
restored, or their old black-and-
white photographs colorized. The
result: new, high-quality prints
that are just as good as, or better,
than the original.

It’s easy:
• Take your old or damaged

photos to a Walgreens, where in-

store photo specialists help you
scan them into a computer. The
digitized photos are saved on a
disk, and you keep the original.

• You determine exactly how
you want your prints to look by
filling out the provided envelope.
You can choose the number and
size of prints and whether you
want your restored photos placed
on a CD-ROM.

• Photo specialists send the
disk to the new Walgreens Photo
Restoration lab. New prints will
be delivered in less than 14 days,
compared to the three to six
weeks that traditional restoration
methods usually take.

• The lab’s restoration and col-
orization technicians bring photos
back to their original state and
restore badly damaged pho-
tographs—even ones that have
significant pieces missing.

Curious? In-store photo special-
ists are available to help cus-
tomers with the scanning process
and answer questions. Examples
of restored photographs are on
display at every store.

If you’re someone who has
always wanted to restore that old
print or photograph, but worried
about the cost or hassle—or the
risk of losing your original—photo
restoration has never been so easy
and satisfying.

For more information about
restoring old photos, you may go
to your local Walgreens, or visit
www.walgreens.com.

Breathing New Life Into Old Photos

State-of-the-art digital photo technology can make old photos look
new again.

(NAPSA)—According to experts
at the Syngenta Foundation for
Sustainable Agriculture, industry
has succeeded in meeting the
demands of growing populations for
food and agricultural commodities
through combinations of changes in
agricultural practices, new tech-
nologies, greater use of water and
increasing the area of land under
cultivation. Farming has made
greater use of fertilizers and crop
protection chemicals, enhanced the
biological potential of crops and live-
stock to provide the products soci-
ety wants. The success of these
actions is that commodity prices are
at an all-time low. However, more
than 800 million people around the
world are still hungry and mal-
nourished, while one in five lives on
less than a dollar a day and very
large numbers of people rely on food
aid for their survival. For more infor-
mation, visit www.syngentafound
ation.org.

Bumper-to-bumper traffic,
stop-and-go driving, dusty road-
ways and severe temperatures
can all hurt your car ’s perfor-
mance and take away from an
otherwise enjoyable trip. One of
the easiest preventative mainte-
nance routines is an oil change.

Using a premium filter and syn-
thetic oil can give your vehicle
an edge when combating
extreme elements. A product
such as the FRAM Tough Guard
oil filter will help ensure that
harsh driving conditions do not
harm your vehicle. With a multi-
pass efficiency of 99 percent and
a silicone anti-drain back valve
that allows the filter to retain oil
even when the engine is off ,
Tough Guard can be the right fil-
ter for today’s busy stop-and-go
driver. 

In 1995, residents at Okhura Village, Japan, built a snowman that
measured 96 ft., 7 in. in height.The project took 10 days to complete.

***
I like the dreams of the future better than the history of the past.

—Thomas Jefferson
***

***
Reading is to the mind what
exercise is to the body. 

—Sir Richard Steele
***

***
Where there is great love, there
are always miracles.

—Willa Cather
***

***
Committee—a group of men
who keep minutes and waste
hours.

—Milton Berle
***

***
Be patient with everyone, but above all with yourself. 

—St. Francis De Sales
***




