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(NAPSA)—For award-winning
singer, songwriter and performer
Barry Manilow, it’s always obvi-
ous when a song is out of rhythm.
But when his heart went out of
rhythm 15 years ago, Manilow
realized he still had something to
learn about rhythm. Manilow is
one of the more than 2.5 million
Americans living with atrial fibril-
lation (AFib).

AFib is a serious heart disease
that causes your heart to race and
beat out of rhythm. While some
people with AFib may not feel
symptoms, others may feel palpita-
tions, shortness of breath, weak-
ness and anxiety. People are often
not aware that AFib can have seri-
ous consequences, including perma-
nent heart damage, heart attack,
heart failure, stroke and death.

In fact, they might not truly
understand AFib. Manilow admits
that he had never heard of the
disease before he was diagnosed.
“The first time I felt AFib, I was
at a point in my life when I was
busy and pushing myself very
hard,” he recalls. “So, when I first
started feeling a strange sensation
in my chest, I tried to ignore it. At
first, it just felt like my heart was
skipping a series of beats every so
often.”

However, Manilow’s symptoms
soon became more intense and
prolonged, growing so disruptive
over time that he couldn’t focus.
“It felt like there was a fish flop-
ping around in my chest,” he
recalls. That was when Manilow
decided that it was time to take
action. “I went to the hospital, and
I started working closely with my
doctor. Learning that something
was wrong with my heart defi-
nitely motivated me to take the
disease seriously.”

Manilow spent the next several
years in and out of the hospital,
struggling to keep his heart in
rhythm. He has undergone three
surgical procedures and has been
cardioverted several times—a pro-
cedure where the heart is shocked
back into normal rhythm. The
constant interruptions eventually
became a major obstacle for
Manilow’s lifestyle and career. He
would go into AFib while on tour,
during media interviews and even
right before a performance.

“Once, I had to be cardioverted
on the same day that I was sched-
uled to do a live concert on
national TV for the Fourth of
July!” Manilow recalls. “I was lit-
erally in the hospital just a few
hours before walking on a stage to
sing in front of an audience of mil-
lions. Talk about bad timing!”

Manilow partnered with Get
Back in Rhythm, a national AFib
education campaign, to increase
awareness of the disease. His par-
ticipation has been valuable not

only for educating the public, but
also for making himself a more
informed patient.

“I honestly had no idea that
AFib was so common or that so
many people have it. Then, I
learned that many patients don’t
feel any symptoms at all,”
Manilow says. “That blew me
away, because when I go into
AFib, there’s no way to ignore it.
My symptoms are sudden and can
be very frightening. They defi-
nitely impact my quality of life.”

In addition to symptoms, there
are long-term health risks that
accompany AFib when the disease
isn’t managed appropriately.

“AFib has a lot of health risks,”
Manilow says. “They can become
permanent if you don’t get your
heart back in rhythm.”

Among these risks, being out of
rhythm can permanently change
the shape of your heart and cause
it to work harder and harder over
time. The longer your heart’s in
AFib, the more difficult it is to get
it back in rhythm and the worse
the disease will become.

Although Manilow’s AFib con-
tinues to be a challenge, he hopes
that his participation in Get Back
in Rhythm can improve awareness
of the disease, and serve as an
example to other patients living
with AFib and their caregivers.

“I’ve never shared my experi-
ence before. After all that I’ve
learned about AFib and its risks,
I’m excited to be getting the word
out,” says Manilow. “AFib needs
more awareness. Patients need
more education. No one should
settle for a life out of rhythm.”

Visit www.GetBackInRhythm.
com to take a survey to learn more
about whether you are at risk for
AFib.

Entertainer Lends His Voice To Raise Awareness Of Atrial Fibrillation

Getting in rhythm with Barry
Manilow—the singer, songwriter
and performer is one of the more
than 2.5 million Americans living
with atrial fibrillation (AFib).

Get Back in Rhythm™ is a national atrial fibrillation education campaign brought to you by Sanofi US LLC.

(NAPSA)—There’s a new dimen-
sion to entertainment, bringing on
what many have called a second
golden age of 3D.

The number of movies filmed in
3D is growing, as well as the num-
ber of movies that are being con-
verted from 2D to 3D to boost
their box office appeal.

Since the smash hit “Avatar,”
many more films have been shot
in 3D, including “Alice in Wonder-
land,” “Sanctum,” “Pirates of the
Caribbean,” “Mars Needs Moms”
and “The Green Hornet.” Films
such as “Green Lantern” and “The
Smurfs” were filmed in 2D and
converted, while “Harry Potter
and the Deathly Hallows: Part 2”
and “Puss in Boots” were shot in
2D but also shown in Imax 3D.

This year, many more are com-
ing to theaters while old movies
are now available in 3D Blu-ray
discs for home enjoyment. And
with the increasing popularity of
this medium, more people want to
enjoy the bold images of 3D on a
large screen at home.

To meet that demand, there’s
growing interest and innovation in
3D projectors. For example, Mit-
subishi Electric’s new 3D projector,
the HC7800D, brings the 3D expe-
rience home. The projector uses
DLP technology to create exciting,
vibrant 3D images in full high-defi-
nition, 1080p resolution. When
paired with a Blu-ray disc player
capable of 3D movie playback, 3D
projectors like this bring movie
enjoyment to a whole new level
never before experienced at home.

The projector shows impressive
3D images viewable through its
high-performance proprietary
active-shutter glasses. The
HC7800D also boasts one of the
industry’s best 2D to 3D conversion

technologies that can transform
ordinary 2D classics like “It’s a
Wonderful Life” and “Ben-Hur” into
a seamless 3D experience with
near-perfect 3D simulation that
makes content jump off the screen.

The projector’s frame rate con-
version technology also produces
high-speed image reproduction for
showing fine, smooth details and
reducing any motion blur, espe-
cially in fast action scenes, so even
watching sports and games
becomes an event to look forward
to, whether it’s in 2D or 3D.

With a long life of up to 5,000
hours in low mode, the lamp pro-
vides years of typical use before
you need a new one. With a rich
100K:1 contrast ratio, the projector
produces images that are smooth,
dazzling and true to the original
2D and 3D content from Blu-ray
discs, cable or satellite subscription
services.

For more information about
Mitsubishi Electric Visual Solu-
tions America, visit www.
mevsa.com. You may also connect
with Mitsubishi on Facebook
(www.facebook.com/MitsubishiDis
plays) and Twitter (http://twit
ter.com/MitsuDisplays).

Living Large With Big-Screen Home Theater

The latest projectors provide a
complete 3D experience at home.

(NAPSA)—Most people have
experienced that uneasy feeling
when they lose something valu-
able: a ring, a phone, money, even
a credit card. But how would you
feel if you woke up one day to find
that you’d lost your entire library
of photos, videos or the digital
music library you’d spent so much
time—and money—creating? It
could happen. In fact, if you ask
the experts, it will happen. All
computers will fail eventually. So
what can you do about it?

Digital storage devices such as
hard drives from Western Digital
(WD) are one solution that pro-
vides great value and reliability.
In a recent survey, nearly 55 per-
cent of consumers said they do not
back up or protect the digital con-
tent on their computer because
either they don’t know how or
think it’s too difficult. What makes
this statistic more interesting is
that nearly 60 percent of the same
survey participants said they
would miss their computers and
its contents most if lost or stolen.

Today, the process of backing
up important data on your com-
puter is a simple plug-and-play
process, so why take the risk?

There are a variety of inexpen-
sive, reliable and easy-to-use solu-
tions that are available to suit
your lifestyle. For active and
mobile consumers, the My Pass-
port portable drives by WD are an
ideal solution, small enough to fit
in your pocket but large enough to
store and protect thousands of
photos, dozens of movies and your
entire music library.

My Book external hard drives
offer larger capacities (up to 3
terabytes), sit on your desk and
copy all your files for protection
against computer crashes and
general failures.

For the network-connected home,
the My Book Live personal cloud
device plugs directly into your wire-
less router and allows content stored
on all computers in the home to be
backed up on the single drive. And,
because it is attached to your router,
you can access all the content from
your laptop, iPad, iPhone or other
mobile device from anywhere in the
world using WD’s WD 2go mobile
application for iOS, Android and lap-
tops.

People insure cars, homes and
lives. Using a digital storage device,
such as those made by WD, can be
a smart way to protect all your pre-
cious digital assets as well.

For more information, visit
www.wdc.com.

Protecting Your (Digital) Valuables

Backing up important data on
your computer can be a simple
plug-and-play process.

(NAPSA)—An award-winning
documentary tells the tale behind
one famous and fuzzy face: Elmo.
A hit at last year’s Sundance Film
Festival, “Being Elmo: A Pup-
peteer’s Journey” is the story of
the creator behind the lovable and
popular “Sesame Street” character
Elmo.

Narrated by Whoopi Goldberg,
the inspiring documentary is a
behind-the-scenes look at “Sesame
Street” and the art of puppet mak-
ing and includes rare archival
footage. Directed by award-win-
ning filmmaker Constance Marks,
the film tells the life story of
Kevin Clash, a young man from
working-class roots in Baltimore
who followed his dream to work
with Muppets creator Jim Henson
and went on to create one of the
world’s most iconic puppets. The
film has won numerous awards at
film festivals and is now exclu-
sively available on Netflix.

Introduced on “Sesame Street”
in 1985, Elmo as we know him—
the little red monster with the
falsetto voice—almost did not
exist. It was Clash who reshaped
Elmo from original plans calling
for a different, gruff persona.

Clash began building puppets
at the age of 10 and has won mul-
tiple Emmys for his work. He is
now “Sesame Street”’s co-execu-
tive producer and Muppet captain.
There is no doubt among families
today that his characters have
changed lives—including the life

of his documentary filmmaker.
“I’ve been changed profoundly by
making this film,” said Marks.
“Kevin is loved around the world.
Watching Kevin being approached
by grateful adults everywhere was
such an unexpected surprise.”
Reactions to the film have also
been touching. “People are having
deep emotional responses to this
film,” said Marks.

“Being Elmo: A Puppeteer ’s
Journey” is available exclusively
for Netflix members to click and
watch instantly on their TVs,
tablets, game consoles, computers
and mobile phones.

One Famous And Fuzzy Face

“Being Elmo,” a documentary on
the story of the beloved “Sesame
Street” character and his creator,
is available to instantly watch on
Netflix.

(NAPSA)— One fun way to
learn how lovable and entertain-
ing cats can be is to watch “Puss
in Boots,” an animated film that
continues the legacy of “Shrek.”
DreamWorks Animation’s “Puss
in Boots” is now available in Dou-
ble DVD and Blu-ray combo packs
from Paramount Home Media
Distribution.

* * *
During World Water Week,

March 19–25, dining patrons can
pay $1 for the tap water they usu-
ally enjoy for free at participating
restaurants. With $1, UNICEF
can provide a child with access to
clean, safe drinking water for 40
days. For more information, visit
www.uniceftapproject.org.

* * *
Kozy Shack now offers three

creamy, classic puddings brim-
ming with the wholesome good-
ness of real milk, delivering a
good source of calcium without the
lactose. For more information,
visit www.kozyshack.com or be-
come a fan on Facebook.




