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(NAPSA)—If you’re unsure
about your ability to manage your
money, you’re not alone. 

“Most people recognize that
they can do a better job managing
their finances. People have a bet-
ter chance of success when they
take advantage of resources that
can help them. By not being afraid
to ask for help, anyone can set
financial goals and stick to them,”
advises Dr. Hersh Shefrin, author
of “Beyond Greed and Fear:
Understanding Behavioral Fi -
nance and the Psychology of
Investing” and a leading figure in
behavioral finance. 

In fact, a recent survey from
Chase found an overwhelming
seven in 10 American cardholders
trust themselves most to manage
their finances, yet more than half
still do not feel they have the nec-
essary ways to maintain a budget. 

To help get you started on your
path to long-term financial suc-
cess, Dr. Shefrin offers these tips: 

• Understand Your Finan-
cial Style: Are you a deliberate or
more spontaneous spender? Do you
have specific financial goals or are
they more general? Do you wish
you could be more in control of your
finances? Figuring out the answers
to these questions can be an impor-
tant first step on the road to
improving your financial picture. 

• Make A Plan: It’s important
to design a budget that works for
you and your life. Determine how
much you can spend and create a
plan that lets you pay your
expenses in manageable incre-
ments over time. Set a goal date
to stay on track. 

• Control The Controllable:
Life isn’t always predictable.

While you can’t control unex-
pected expenses, such as replacing
a broken appliance or repairing
the car, you can control how you
manage those expenses. Build
reasonable monthly payments
into your plan and pay them down
over time. This way, you’ll be more
likely to stick to your plan and
stay in control of your finances. 

• Make It Easy: Get the pro-
grams and help you need to
achieve your goals. Some people
create their own strategies to stay
on track. Others use online tools.
For example, Chase has developed
a set of free features called Blue-
print that lets you design your
own plan to pay off balances
sooner, save money by avoiding
interest charges and track your
progress directly on your monthly
statement. 

To learn more about features to
help you achieve your financial
goals and take a quiz to find your
financial style, visit www.chase.
com/blueprint.

Put Financial Help In Your Hands

Seventy-two percent of American
credit cardholders trust them-
selves most to manage their bud-
get. Yet more than half do not feel
their budgets are completely
under control. 

(NAPSA)—What if you were told
you could have a doctor with great
taste, 125 years of experience and a
future that looks even brighter than
the past? Consumers want great qual-
ity, delicious taste and the perfect fla-
vor—three traits that bubble over
with one special doctor, Dr Pepper.
This year, the brand celebrates 125
years of success and continues to
delight fans with its secret recipe of
23 unique flavors. 

The history of America’s oldest
major soft drink is as colorful as
its origin. From its small-town
beginnings, Dr Pepper grew into a
nationally recognized brand
thanks to clever marketing and
pop culture relevance that has
kept the beverage on the tip of
Americans’ tongues. 

In 1885, Brooklyn-born phar-
macist Charles Alderton formu-
lated Dr Pepper while experi-
menting with several flavors at a
soda machine in Morrison’s Old
Corner Drug Store in Waco, Texas.
He first offered it to store owner
Wade Morrison, who added it as a
fixture on the store’s fountain
after enjoying the unique taste. 

Popular legend has it that Mor-
rison named Dr Pepper after Dr.
Charles T. Pepper of Rural Re -
treat, Va., in order to receive per-
mission to marry his daughter.
Some experts disagree. “It’s more
likely that Morrison named the
drink after a different Dr. Pepper
who lived in Christiansburg, Va.,
and worked as a pharmacy clerk,”
said Jack McKinney, executive
director of the Dr Pepper Museum
and Free Enterprise Institute in
Waco. “The second Dr. Pepper also
had a 16-year-old daughter who
Morrison may have courted.” 

Dr Pepper ’s availability and
popularity continue to grow. Dr
Pepper grew U.S. volume an aver-
age 4 percent per year over the last
20 years. “We attribute this growth
to Dr Pepper’s unique taste, brand

loyalty, continued distribution
gains and product innovation,” said
Tony Jacobs, vice president of mar-
keting for Dr Pepper. “The relation-
ship brands have with their fans is
vital to the success of any product.
At Dr Pepper, we’ve put our fans
first for 125 years and will continue
to do so for many years to come.”

In the 1920s and 1930s, the soft
drink adopted the slogan “Drink a
Bite to Eat at 10, 2 and 4,” which
referred to times of the day when
energy levels might be on the verge
of dropping, according to a Colum-
bia University study that found
energy declines at 10:30 a.m., 2:30
p.m. and 4:30 p.m. In 1977, Dr Pep-
per launched the celebrated “Be a
Pepper” campaign with David
Naugh ton. In a recent survey, 57
percent of Americans remember the
“I’m a Pepper” campaign, and half
describe the campaign as being
truly classic and iconic. The brand’s
enduring promotional theme, “Just
What the Dr Ordered,” was used
from 1987 until 1998. 

More recently, Dr Pepper
launched the “Trust Me, I’m a
Doctor” campaign featuring a few
of pop culture’s favorite doctors—
basketball legend Julius Erving
(Dr. J), actor Kelsey Grammer
(television character Dr. Frasier
Crane), KISS frontman Gene Sim-
mons (“Dr. Love”) and hip-hop
producer Dr. Dre to educate Amer-
icans on the right way to drink all

23 flavors of Dr Pepper—slowly.
For the past 20 years, Dr Pep-

per has reached a target-right
audience by featuring its products
in such films as “Forrest Gump,”
“Spider Man” and “Indiana Jones.”
The brand continues to engage
young people through major give-
aways and promotions. During the
college football season, Dr Pepper
gave away more than $1 million in
scholarships and sponsored the
“Coaches’ Trophy,” presented to
the winner of the 2010 Citi BCS
National Championship Game. 

On the symbolic date of Jan. 25
(1-25), iconic rockers KISS and
David Naughton rang the closing
bell at the New York Stock
Exchange before Naughton led a
sing-along of the “I’m a Pepper”
jingle on the trading floor. At Super
Bowl XLIV on Feb. 7, Dr Pepper
advertised Dr Pepper Cherry with
a new spot featuring “Doctor Love”
Gene Simmons joined by Paul
Stanley and their KISS band
mates. Dr Pepper will continue to
celebrate throughout the year
through downloadable content on
DrPepper.com and fan engagement
through Facebook and Twitter. 

Icing on the Cake
To celebrate the 125th birthday

of Dr Pepper, frost your next birth-
day cake with Dr Pepper icing!

Dr Pepper Icing 
Ingredients:

1⁄4 cup Dr Pepper 
1⁄4 cup butter
3 tablespoons cocoa
1 (16 oz.) box confectioner’s

sugar
1 teaspoon vanilla
1 cup chopped nuts 

Directions:
Heat Dr Pepper, butter and

cocoa and blend well
Stir in other ingredients
Mix thoroughly and ice cake

Unique Flavor And Legacy Delight Soda Fans

This 1920s ad encouraged con-
sumers to avoid energy lulls
throughout the day by drinking Dr
Pepper.

(NAPSA)—A quick and easy lab
test can tell you if you actually have
 diabetes or are close to developing
it—a condition known as pre-dia-
betes. For more information about
the value of laboratory medicine, go
to www.labresultsforlife.org.

**  **  **
For information on new medi-

cines to help children, visit
www.PhRMA.org. If you are unin-
sured and need help paying for
your child’s medicine, you may
qualify for free or nearly free
medicine assistance programs
supported by America’s pharma-
ceutical research companies. Visit
www.pparx.org.

**  **  **
Ultrahydrating Vaseline Clini-

cal Therapy is a prescription-

strength body lotion available
over the counter. It can be used
every day, all over the body, to
provide instant relief, long-lasting
protection, and sustained recov-
ery from dry skin. 

(NAPSA)—The U.S. Food and
Drug Administration (FDA)
recently approved SPIRIVA®

HandiHaler® (tiotropium bromide
inhalation powder) for the reduc-
tion of exacerbations in patients
with COPD. SPIRIVA HandiHaler
is already approved by the FDA
as a once-daily maintenance
treatment for breathing problems
associated with COPD.

**  **  **
Hair loss expert Dr. Robert

Leonard says Men’s Rogaine
Foam with 5 percent minoxidil
regrows hair in 85 percent of men
with twice-daily use after four
months. Most women who use
Women’s Rogaine Topical Solution
with 2 percent minoxidil experi-
ence hair regrowth after six
months.

**  **  **
A driver’s safety course from

AARP provides tips that could
help people stay safe when deal-
ing with hazardous weather con-
ditions. For more information

and to find either an online or
classroom driver’s safety course,
call (866) 955-6301 or visit
www.aarp.org/safety. 

**  **  **
Junior Achievement, the world’s

largest organization dedicated to
educating young people about work
readiness, entrepreneurship and
financial literacy, provides in-school
and after-school programs for stu-
dents. For more information, visit
www.ja.org. 

***
It is not flesh and blood but the
heart which makes us fathers
and sons.

—Johann Schiller
***

***
Families are like fudge...mostly
sweet with a few nuts.

—Author Unknown
***

***
If you don’t believe in ghosts,
you’ve never been to a family
reunion. 

—Ashleigh Brilliant
***

***
A family is a unit composed not
only of children but of men,
women, an occasional animal
and the common cold.

—Ogden Nash
***

In Australia, the No.1 topping for pizza is eggs.




