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(NAPSA)—Flu can spread like
wildfire in the workplace but two
recent surveys suggest that com-
panies and employees may not be
prepared to control the spread of
flu in the workplace. 

A survey done by the Society
for Human Resource Management
(SHRM) showed that 63 percent of
human resource professionals said
their company had taken no for-
mal steps to educate employees
about minimizing the flu’s spread
at the office, while 58 percent of
employees said it would be helpful
to receive such information. A sec-
ond survey, conducted by Omni-
bus, showed that while 39 percent
of adults know that they should
see a doctor within two days of
exhibiting flu symptoms, only half
(50 percent) said that they plan on
going to a doctor if they come
down with flu this year.

“It helps if employees are
aware of flu symptoms, such as
sudden, high fever and aches and
pains,” said Susan J. Rehm, M.D.,
medical director, National Foun-
dation for Infectious Diseases and
of the Department of Infectious
Disease at the Cleveland Clinic
Foundation. “If you think you
have flu symptoms, you should

visit the doctor as soon as possible
to receive prescription treatment
for the flu. Prescription antiviral
medications can actually shorten
the number of days that one is
sick, which can get you on your
feet and back to work quicker.”

There are four antiviral med-
ications that your doctor can pre-
scribe: Tamiflu (oseltamivir phos-
phate), Relenza, amantadine, and
rimantadine. Tamiflu, the only
prescription antiviral medication
that can treat both type A and
type B influenza in patients one
year and older, can help people
with the flu heal faster and can

also be taken to prevent the flu in
patients 13 years and older.

NFID has developed tips to help
employees stay healthy at work.
The educational bulletin can be
downloaded at www.nfid.org and
was made possible through an
unrestricted educational grant
from Roche.

Flu-tudes
• 34 percent say that “annoyed”

best describes their sentiments
when co-workers come to work
while sick with the flu 

• 75 percent responded that
their company encourages em-
ployees to stay home from work
when they are sick, yet 38 per-
cent feel pressured to come to
work despite their illness

• 59 percent are not concerned
or hesitant about going to work
even though a co-worker is sick,
while four out of 10 have gotten
the flu from a sick co-worker 

• Antibiotics are not effective
against the flu, yet 34 percent
said that they have taken an
antibiotic to treat the flu.

• 55 percent said that they
have eaten chicken soup to treat
the flu, yet only 16 percent said
that they have used antiviral
medicine to treat it.

Sick At Work:This Flu Season, Employees May 
Pick Up More Than Gossip At The Water Cooler

Improving On A Miracle
(NAPSA)—Every birth can be

considered a miracle but for those
whose parenting journey has been
more challenging, a baby can
seem even more miraculous. A
new contest celebrates the resolve
shown by the thousands of women
who take fertility drugs. 

If you’re a mom who has given
birth using Ferring Pharmaceuticals’
infertility products, you can enter
the “My Little Miracle” Essay
Contest to win a $10,000 educa-
tion fund or one of 11 other prizes
to support your child’s future.

The contest is open to women
who were successfully treated
with Bravelle® (urofollitropin for
injection, purified), Repronex®

(menotropins for injection, USP)
or both. To enter, write a brief
essay about your experience and
submit by August 30, 2005. For
details, visit www.ferringfertility.
com, www.ferringusa.com or call
(203) 762-8833.

Bravelle® and Repronex®, like
all gonadotropins, are potent
substances capable of causing
mild to severe adverse reactions
in women undergoing therapy for
infertility. Only physicians thor-
oughly familiar with infertility
treatment should prescribe these
medications.  

For prescribing information,
visit www.ferringfertility.com.

Every year thousands of women
take fertility drugs to become
mothers.

(NAPSA)—If a storm causes a
leak in your roof, it can pay to be
on top of things—quickly. More
than 80 percent of home water
damage occurs during the first six
hours of a storm, and virtually all
types of weather—from thunder-
storms, hail and freezing rain to
high winds and driving rain—can
cause roof damage and leaks.  

The good news is that most
homeowners can quickly patch up
roof leaks with do-it-yourself roof
repair cement—whether it’s an
emergency patch job or a leak
that’s needed repairing for a long
time. Experts say the keys are to
use good roof-safety fundamentals
and a roof cement designed for
permanent repairs. 

For example, Henry Company
makes 208R Rubberized Wet
Patch Roof Cement which is avail-
able at fine hardware stores, such
as Home Depot. It’s a wet-applied
roof cement effective on almost
any roof surface under almost all
conditions—from extreme heat to
freezing temperatures. It can be
used on minor roof leaks caused
by leaky skylights, chimneys, split
or cracked seams or shingles,
punctures, failing gutters, and
raised or blistered edges.  

If you plan on repairing a leak
in your roof, start by locating the
damaged area. Then scrape or
sweep away residue, dirt, leaves
or other debris that could inter-
fere with good roof-cement adhe-
sion. Next, follow these steps: 

• Step 1: Apply a 1/4” thick
layer of Henry 208R Rubberized
Wet Patch Roof Cement (use
Henry 209 if you are working on a

dry roof) into roof cracks and
holes, extending two to four
inches beyond the damaged area.
Work the cement in with a trowel
or putty knife to ensure a good
bond with the roof surface.

• Step 2: Cut a strip of yellow
Henry 183 Repair Fabric so it
measures slightly smaller than
the cement area just applied, and
then press it into the roof cement
with your putty knife. The fabric
provides the strength and durabil-
ity that the repair requires.

• Step 3: Apply another 1/4”
thick layer of cement over the
repair fabric, working from the cen-
ter out. Feather the edges of the
cement one to two inches beyond
the fabric. Once weather conditions
permit, homeowners can coat their
roof patch with a fibered aluminum
coating to protect it from damaging
UV. 

One last tip: Before beginning
any roof repair project, it’s a good
idea to read all product instruc-
tions and visit the how-to guides
at www.Henry.com.

Quick Fixes For Leaky Roofs

Homeowners can quickly repair
leaky roofs.

(NAPSA)—For many people,
when it comes to fashion, the label
is a key piece of information—
offering insight on who the
designer is and whether the arti-
cle is chic enough for the coming
season. The price tag is equally
important, helping shoppers
decide if they have enough cash
for the couture.

Fortunately, more and more
retailers are teaming with fashion
designers who want to broaden
their customer base and capitalize
on their designer cachet with low-
to-moderate priced offerings. And
while bargain hunting may be one
of the great American pastimes,
this particular trend was kicked
off by a French fashion retailer.

For years, La Redoute—which
publishes 22 U.S. catalogs a
year—has nurtured relationships
with both established as well as
up-and-coming designers. Now,
the company has invited Jean
Paul Gaultier to headline this sea-
son’s cast of designer labels. Past
guest designers include Karl
Lagerfeld, Emmanuel Ungaro,
Viktor & Rolf and Sonia Rykiel.

For his “Redoute by Jean Paul
Gaultier” collection, Gaultier rein-
terprets basic silhouettes by
applying his own signature flour-
ishes. The designer’s penchant for
all things nautical is evident with
sailor stripes turning up in both
expected and unexpected places:
filling a bateau top, accenting a
trench, making their way up the
stiletto of a high-heeled clog.

In this collection, Gaultier ’s
love of lingerie is best expressed
by his bustier top and corset-
inspired dress. Details, too, are a
Gaultier hallmark; for instance, he
has freshened up classic cropped
jeans with a sexy hook-and-eye
closure that adds a discreet peek-
a-boo element to the back.

For retailers, the Internet has
proven to be an invaluable tool in
bringing Madison Avenue to the
masses. To streamline the shop-
ping experience, La Redoute has
consolidated all its designer labels
on its Web site within its “De-
signer Studio” department. Indi-
vidual links mean the customer
can point-and-click to a desired
designer, while “Designer Spot-
light” editorials educate con-
sumers about various designer
offerings. 

In addition to Jean Paul
Gaultier, La Redoute’s Spring 2005
collection includes exclusive
designs from A.P.C. and Comptoir
des Cotonniers, as well as the
return of Cacharel, Vanessa Bruno,
Michel Vivien, Ventilo La Colline,
Antik Batik and René Dehry.

La Redoute also offers women
weekday-to-weekend wear, acces-
sories and shoes, lingerie and out-
erwear from their own private
label. For more information, call
1-800-246-5111 or visit the Web
site at www.laredoute.com.

High Fashion Without The High Price Tag

Top designers are now teaming
with retailers to offer special
lines of fashionable clothing at
affordable prices.

(NAPSA)—What if you never
changed your car oil or looked
under the hood? How long would
your car last?

When it comes to water wells,
many well owners pay little atten-
tion to maintenance and water
quality. Yet, it’s just as important.
Few things are more vital than
the water you and your family
drink. A water well checkup by a
qualified contractor will help
ensure a reliable supply of fresh
drinking water.

“If it’s important, you schedule
it. That’s what we do with dental
checkups, pediatric visits, even
cars under warranty. Since the
water you drink is important, we
encourage all well owners to mark
a date on the calendar each year to
call and schedule a well checkup,”
said Kevin McCray, National
Ground Water Association execu-
tive director.

For many well owners, that
time could be now. The National
Ground Water Association (NGWA)
recommends a well maintenance
check and water test at least every
12 months. If you haven’t done so,
now is a good time for a well
checkup before a problem occurs,
McCray said. 

According to NGWA, a well
checkup should include:

• A flow test to determine well
output.

• A water-level check before
and during pumping, if possible.

• A pump motor performance
check including amp load, ground-
ing and voltage.

• A pressure tank and pressure
switch contact check.

• A well equipment inspection
to assure it is sanitary and meets
local codes.

• A water test for coliform bac-
teria, nitrates and anything else
of local concern. (Additional tests
may be recommended if water
appears cloudy or oily, if bacterial
growth is visible on fixtures, or if
water treatment devices are not
working properly.)

• A clearly written report that
explains results and recommenda-
tions, and includes all laboratory
and other test results.

You can arrange a checkup by
contacting a local water well con-
tractor who performs the type of
maintenance recommended by
NGWA. Try using the “Contractor
Lookup” feature at NGWA’s Web
site, www.wellowner.org. 

“Be a responsible well owner
and take good care of your water
well. It will preserve your time,
money and good health in the long
run,” McCray said. 

To learn more about water
wells, visit the National Ground
Water Association Web site,
www.wellowner.org.

Regular Water Well Checkups A Good Idea

GO TO THE WELL—A water well
checkup once a year is important.




