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(NAPSA)—There may be new
ways to help women increase the
quality of their health, intimate
relationships and life. 

That’s significant because
while being intimate with a loved
one may seem natural, many
women suffer from female sexual
dysfunctions that can inhibit sex-
ual intimacy and pleasure. In fact,
the problem is so prevalent that
The Journal of the American Med-
ical Association has reported that
43 percent of women from ages 18
to 59 experience some form of sex-
ual dysfunction.

Doctors initially thought that
sexual dysfunction disorders orig-
inated purely from psychological
causes and treated them accord-
ingly. However, it is now believed
that there is also a physical/
organic underpinning to many
sexual problems that could be
alleviated with medical treat-
ment and drug therapy. Thus, the
development of pharmaceutical
products that can help treat FSD
could be a significant medical
advance.

Much FSD research and drug
development has been done by
VIVUS, Inc., a Mountain View, Cali-
fornia company which specializes
in products to improve quality of
life for men and women with a
focus on sexual dysfunction.

The company is developing a
topical product called ALISTA™ to
help women overcome Sexual
Arousal Disorder, a major subcate-
gory of Female Sexual Dysfunction. 

ALISTA is currently being rigor-
ously assessed in clinical trials to
verify the efficacy and safety of
the drug. ALISTA’s active ingredi-
ent, alprostadil, is a synthetic
version of a naturally occurring
vasodilating agent found in the

body. The uniqueness of this
product is that it only remains in
the body for a very short period of
time; in addition, it does not pro-
duce the adverse side effects of
testosterone-based treatments,
making it a safer choice (testos-
terone is being developed by a
number of companies to treat
another type of female sexual
dysfunction).

During and after treatment in
the first clinical trial, women were
questioned on such topics as level
of sexual arousal, patient satisfac-
tion with level of arousal and level
of sexual satisfaction to gauge
whether the drug helped them
and the extent to which it helped
them. Their responses were favor-
able. Data from this ALISTA trial
was presented at the May 2002
American Urological Association
meeting.

To find out more about ALISTA
and VIVUS, visit the Vivus Web
site at www.VIVUS.com. Vivus is
traded on the NASDAQ market
under the ticker symbol VVUS.

Helping Heal Intimacy Issues

A new product being tested
may help improve women’s sex-
ual health.

Measuring Global Attitudes
(NAPSA)—A recent survey

found that for young people across
the globe, family matters. The
majority of respondents in cities
including San Diego, Boston, Dal-
las, Miami, Rome and Amsterdam
said their most important priority
for 2002 is to spend more time
with their families.

The survey, called the Amstel
EnLight Survey, measured and
compared the attitudes and ideas
of Americans and Europeans
between 21 and 36 years of age.
Results include:

• Saving For That Rainy
Day?—When it comes to money,
Americans tend to be a bit more
conservative than their European
counterparts. The majority of
U.S. respondents said if they
found extra money under their
pillows, they would invest it. The
Europeans surveyed would rather
spend it.

• Searching For Someone—
When looking for love, Americans
said they turn to school or the
workplace. Muscovites and people
in Berlin tend to prefer hitting the
nightclubs and bars.

• Man’s Best Friend?—If they
had to “relocate to a different
planet,” people in San Diego, Dal-
las, Miami and Boston would bring
their pets. Young people in Rome
would use the time to catch up on
their reading and bring a good
book.

Highlights of the survey, con-
ducted on behalf of Amstel Light
Beer, can be found on the Web at
www.amstellight.com.

A survey found respondents
in some American cities would
choose to bring their pet with
them if they had to “relocate to a
different planet.”

(NAPSA)—If the looks in this
season’s clothes for kids could be
summed up in one word, that
word would be “peppy.”

Finding this “Cool for School”
look will not require a lot of
homework. Some of the most spir-
ited pep rally-themed clothes can
be found in the Kids “R” Us  Fall
2002 Collection. 

The collection includes such
stylish looks as Varsity track
suits, cheerleading style skorts,
Preppy plaid, novelty denims and
lots of sporty tees.

Here’s some of what makes the
grade:

For Girls:
Varsity is all about school spirit

with plaid, cheerleading skorts and
appliqued long sleeve T-shirts.
Irridescent nylon track pants are
jazzed up with glitter racing
stripes.

Rock ’N’ Roll goes glam this
season with added sparkle and
shine, rhinestones and lace. This is
the fashion edge with graffiti tops
and denim minis that would make
a rock star jealous.

Liberal Arts takes its inspira-
tion from vintage looks such as
romantic and feminine peasant
tops in nylon chiffons, with ruffles
and floral patterns. Denim domi-
nates in skirts, jackets and pants.

For the Boys:
Varsity is a bit more sporty

with letterman style appliqués, tri-
color rugby striped shirts and
ready-for-the-race track suits.

Urban garments are like the
boys who wear them; confident,
eclectic and a bit rebellious.
Oversized jeans with animated

appliqués lead the way.
Liberal Arts is a retro look

that has updated vintage styles
into modern looks for boys with
plaid button up shirts and khaki
cargos. Reversible jackets go from
sporty to classic while keeping the
rain off.

Kids “R” Us also offers a full
line of hats, belts and bags to com-
plete the new look as well as sun-
glasses, jewelry and hair acces-
sories that can be mixed and
matched to coordinate. 

You can also pick up shoes
there, from boots to sneakers, with
brand names such as Nike and
Adidas.

For the location of the nearest
store, call 1-800-K-I-D-S-R-U-S.

Rallying The Latest Looks For Fall 2002

Jamie Lynn Spears (Britney’s
younger sister) struts down the
runway in Kids “R” Us Fall 2002
Collection.

(NAPSA)—If you’re thinking
about adding a deck, play set, fence
or other outdoor structure to your
backyard, you’re thinking smart.
These types of additions are a
great way to add to the enjoyment
and appeal of a home and enhance
property values. If you want to
ensure long-lasting beauty, protect
structural integrity, and defend
against damage from termites and
decay, experts say, pressure-
treated wood offers the best choice
at the best price. In fact, many
believe no material can beat pre-
served wood’s performance.

Why is treated wood seen to
outperform the alternatives?
Because preservatives in the wood
extend the life of the structure
from just a few years to decades.
The preservative CCA, or chro-
mated copper arsenate, has been
proven safe and effective for
almost 70 years, and now a new
generation of wood preservatives
is taking its place for many resi-
dential uses. The wood preserva-
tive industry has invested signifi-
cant effort and resources in
developing, refining and perfect-
ing this new generation of prod-
ucts that will continue to provide
homeowners with strong, sturdy
and stable structures.

Like CCA, the new preserva-
tives have been studied extensively
and approved for use in consumer
products by the Environmental

Protection Agency. So consumers
can expect an uninterrupted sup-
ply of fine-quality building materi-
als that can stand the test of time. 

Along with staying power and
effectiveness, preserved wood
offers another significant bene-
fit—it is environmentally friendly.
First of all, the lumber in pre-
served wood comes from a highly
renewable resource; and preserva-
tive treatment extends the life of
the wood, reducing future de-
mand. Moreover, the production of
treated wood requires less energy
than production of plastic or steel
alternatives, and it can often be
installed with less environmental
disturbance. What’s more, the
preservatives used are derived
largely from recycled ingredients.

If you are adding a fence, deck,
swing set or other outdoor struc-
ture to your home, consider pre-
served wood. It’s a proven, sturdy
and safe product that is friendly to
the environment and can offer long-
lasting beauty at a good price. 

Preserved Wood—The Top Choice to Preserve,
Protect and Defend Homeowner Investments

(NAPSA)—Of those who trav-
eled last year, nearly nine out of
10 plan to travel this summer. But
for parents of toddlers, the
thought of potty training on the
road may cause some to give up on
training or worse—give up on
vacations. 

Fortunately, potty training—
both on vacation and at home—
has become easier, thanks to new,
improved PULL-UPS® training
pants that look and fit more like
Big Kid underwear than any
other training pant on the mar-
ket, according to moms with a
preference. 

The new product features new
toddler size indicators, has new
Mickey Mouse and Minnie Mouse
characters and are nearly 30 per-
cent thinner than current PULL-
UPS.

“One of the biggest mistakes
parents can make on vacation is
to put their child back in diapers
for their own convenience after
making the switch to disposable
training pants. It can confuse the
child and slow down potty train-
ing progress,” says Tom Kolb, co-
author of the “Fundamentals of
Toilet Training” study. “In potty
training, consistency and being
prepared are just as important on
vacation as they are at home.”

Start by creating a routine that
includes what children wear and
use when they’re potty training.
For parents packing for vacation,
the following checklist should help
them pack light and smart and be
prepared:

Travel Checklist
• Potty-Seat—Show consis-

tency by bringing your child’s
potty-seat.  Use it every time you
stop for a potty break; every 60 to
90 minutes is recommended. 

• Rewards—Mark progress
with simple rewards like stickers

on a progress chart or small toys.
Also give praise, high fives and
hugs. 

• Disposable Training Pants—
New PULL-UPS and Big Kid
Learning Designs motivate chil-
dren to train by fading when wet.
To reinforce that nothing’s
changed, have children help pack
their training pants, now in
weight ranges and toddler sizes
(2T-3T, 3T-4T and 5T), just like
Big Kid underwear.

• At-Home Favorites—Your
child’s favorite blanket or stuffed
toy help make strange places like
hotel rooms more familiar.
Free Progress Charts, Stickers

For a free weekly progress
chart for traveling on the road fea-
turing new Disney stickers write
to PULL-UPS Travel Chart, 200
E. Randolph Drive, 63rd Floor,
Chicago, IL 60601. For additional
information, including a message
board area for parents to engage
in online chats with other parents
regarding traveling and potty
training, visit the Web site at
www.pull-ups.com. 

Don’t Take A Vacation From Potty Training

Disposable training pants help
make potty training easier, even
when you’re on vacation.

Wilfred Benitez is the youngest
world champion in boxing history.
He was 17 1/2 when he won the
light-welterweight title in Puerto
Rico in 1976.

Jockey Albert Adams won nine
consecutive races over a three-day
period at a Maryland track in 1930.




