CONTEST CORNER#

Recognizing Kids Who Help Others

(NAPSA)—From raising money
for a sick classmate through a
lemonade stand to mowing the
lawns of elderly neighbors free of
charge, the good deeds of youths
across America make the world a
better place.

Now a national program
plans to recognize such efforts.
The Kids Who Give contest
seeks to find outstanding youths
who actively give back to others.
It is open to kids in the United
States ages 7 to 17 who volun-
tarily donate their time to bene-
fit local charities or individuals
in need.

Five winners will each receive
a $300 gift card, $1,000 to con-
tribute to the charities of their
choice, and a special Farm Rich
care package. Entry forms are
online at www.kidswhogive.com.

In addition to recognizing
youths already involved, Kids Who
Give aims to empower more ado-
lescents and teens to pursue com-
munity outreach. Kidswhogive.com
will feature practical tips and tools
for getting started, interviews with
kids, and video diaries of the con-
test winners being active in their
neighborhoods.

The program and contest are
sponsored by Farm Rich, the pop-
ular frozen snacks and appetizers
brand.

A new contest recognizes kids who
understand why it is so important
to give their time to others.

Kids Who Give is an integral
part of the brand’s commitment to
bettering the communities it
serves. Over the years, Farm Rich
has supported individual sports
leagues and volunteer organiza-
tions that benefit children and
families.

Farm Rich makes delicious,
easy-to-prepare food, including
mouthwatering snacks and appe-
tizers such as cheese sticks, mini
sandwiches, pizza slices, moz-
zarella bites, quesadillas and
meatballs.

Made with wholesome ingredi-
ents like 100 percent real cheese
and all white meat chicken, the
snacks are a great source of cal-
cium and protein and have zero
grams of trans fat. To learn more
about Kids Who Give, visit
www.kidswhogive.com.





