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Ring Up Savings Online

(NAPSA)—Using the telephone
to shop for small business commu-
nication services may be a thing of
the past. A recent survey of small
companies found that 60 percent
plan to use the Web to buy calling
and Internet services.

Small companies can save time,
money, and trouble buying phone
service via the Internet. A new Web
site called dstreet.com can help.

Buying services directly from a
provider online cuts the cost and
time business people must spend.

One provider, WorldCom, has a
new Web site called “d street.” It
lets small businesses easily price,
purchase, track and manage their
voice services and high-speed
Internet access—all at one place.

In addition to streamlining the
purchase process and offering
competitive rates, d street pro-
vides live customer support,
including real-time chat, e-mail
and phone call-backs. It’s a com-
plete click-and-buy experience
that takes just minutes and can
save up to 20 percent, maybe
more. Learn more online at www.
dstreet.com.





