TRAVEL SHART TIBS

Say It Like They Do

(NAPSA)—The best-selling
guidebook series in North America
has now made it easier for business
and leisure travelers to speak like a
local when they go to Europe.

The Frommer’s PhraseFinder

Frommer's & Dictionary
FENRIICERICEN series (Wiley,

) %D‘_dma'y $7.99 each) was
launched with
Italian, French
and Spanish edi-
tions. The prac-
tical, easy-to-use
series is de-
signed for fin-
gertip referenc-
ing and maximum portability.

That’s good news for travelers
who are eager to try a foreign
phrase or two when traveling

Frommer's abroad.
Spanish PhraseFinder The series of-
& Dictionary fers more than
5,000 words and
fl phrases with
' pronunciation

erage of real-
@ world situations
such as shop-
mcTy Ping, barhop-
ping and getting
around, sample dialogues to give
readers an idea of how the lan-
Frommer’s’ guage iS SpOken7
Italian PhraseFinder plus illustra-
e ggEn tions and dia-
) grams to pro-
gl vide helpful
¥ visual cues.
Also included
is a two-way
l dictionary that
cross-references
: verb conjuga-
tions and the most common
phrases, plus common colloqui-
alisms. For more information, you
can visit www.frommers.com.






