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(NAPSA)—A new report in the
American Journal of Nursing
addresses a common problem that
can make it difficult to get the
most enjoyment out of life, or even
to plan your day.

Urinary incontinence is one of
the most prevalent and costly
U.S. public health problems. Hos-
pitals, nursing homes and similar
institutions alone spend more
than $5.2 billion per year to help
patients deal with this problem.
Worse, studies show the condi-
tion is significantly underdiag-
nosed, so many sufferers aren’t
receiving the treatment that they
need.

More than 20 million Ameri-
cans suffer from one type of uri-
nary incontinence known as over-
active bladder or OAB. This
condition is identified by any or
all of the following symptoms: the
sudden, strong desire to void,
more than 8 bathroom visits in 24
hours and waking during the
night to use the bathroom. Urge
incontinence, or the involuntary
leakage of urine after a sudden
urge, may or may not be present.
OAB can be confused with stress
incontinence, which is leaking
during physical activity such as
coughing, sneezing and lifting.
Nurses can be a good resource for
patients to help classify their
symptoms. Accurate identification
is important because different
treatments are indicated for each
of these conditions.

While many older Americans
suffer from urinary incontinence,
the condition is not a natural part
of aging, as many people assume.
Younger people, men as well as
women may be affected. Unfortu-
nately, 60 percent of sufferers do

not seek treatment from a health-
care professional.

One reason patients are so
reluctant to discuss urinary incon-
tinence is the perception that it’s
not an important problem com-
pared to other health issues. In
fact, it can be a serious threat to
your quality of life, nurses explain.
Not only does that take away
much of the joy of living, it can be
exacerbated or even cause other,
more serious health problems.

Another cause for hesitation is a
belief that nothing can be done.
According to incontinence research-
ers, however, approximately 80 per-
cent of cases of UI can be cured or
improved. The solution could be as
simple as eliminating bladder irri-
tants (such as coffee) from the diet
or substituting medications that
affect the bladder with ones that do
not. More frequently, treatment
involves a combination of behav-
ioral modification, pelvic muscles
re-education, medication collection
devices, and absorbent products.

To learn more about UI research,
go to www.nursingcenter.com/ui at
the AJN Web site. For more infor-
mation on UI or to have yourself
tested, see a nurse or other health-
care provider.

Incontinence Should No Longer Be A Hidden Health Problem

UI Facts:
Between 20 and 25 million Americans 
suffer from UI.

UI strikes people of all ages and both 
sexes.

Sixty percent of people with UI have never 
discussed the problem with medical 
personnel.

Four out of five cases of UI can be treated.

Getting A Handle On
Personal Debt

(NAPSA)—Using credit cards to
pay for household expenses or
putting off medical appointments
because of the cost—these are just
two warning signs that a person
may be having problems with per-
sonal debt.

Fortunately, according to Joel
Greenberg, President of Garden
State Consumer Credit Counseling
(GSCCC), help is available. He sug-
gests seeking advice from a rep-
utable credit counseling firm and
developing a plan to get out of debt. 

He also thinks that refinancing
a mortgage may help some get out
of debt by lowering payments and
freeing up cash. 

GSCCC—with offices nation-
wide—is a non-profit, social ser-
vice agency licensed and bonded
by the New Jersey Department of
Banking.

To learn more, visit the Web
site at www.gardenstateccc.org.

Refinancing a mortgage can
result in a lower mortgage pay-
ment each month, which may
mean more money for other bills.

(NAPSA)—As part of a nation-
wide class action settlement, a
court-ordered supplemental notice
program has begun, involving
Weyerhaeuser brand hardboard
siding.

Under the settlement that the
Court previously approved, Weyer-
haeuser agreed to pay all timely
qualified claims for siding damage.
The first deadline is December 22,
2003, though the claims process
extends for others until 2009.

Notices will appear in more
than 100 newspapers in several
“Key States” defined in the
Court’s notice program: Califor-
nia, Colorado, Oregon, Washing-
ton, Idaho, Texas, Arizona, Wis-
consin, Nebraska, Minnesota, and
Louisiana.

The settlement established a
claims process to pay money for
valid claims for certain damage to
siding, including thickness swell,
edge checking, physical degra-
dation, buckling, surface welting,
swelling, delamination, spongi-
ness, wax bleed, and raised or
popped fibers. Siding damage
caused by improper building
design or installation is excluded.

The back of the siding is
marked with AHA10, AHA20, or
AHA02. The siding was made of
wood fiber, wax, and resin, and
sold in both lap (board) and panel
(sheet) form. More information
about identifying the siding and
filing a claim is available at the
website or by calling the toll free
number.

A compensation formula will
be used to determine how much
money, if any, claimants are
entitled to receive. To receive
compensation, claimants are re-
quired to prove that their pro-
perty has Weyerhaeuser hard-
board siding.

The settlement includes current
and former owners of structures in
the United States on which Weyer-
haeuser brand hardboard siding
was installed from January 1,

1981 through December 31, 1999.
The deadline to file a claim is
December 22, 2003 for siding that
was installed up until December
31, 1987. The settlement provided
that the later the siding was
installed, the more time people
have to file a claim. The deadline
is December 22, 2006 for siding
installed between January 1, 1988
and December 31, 1993. The dead-
line is December 22, 2009 for
siding installed between January
1, 1994 and December 31, 1999.

The settlement is part of a
nationwide class action lawsuit
related to Weyerhaeuser brand
hardboard siding, called Williams,
et al., v. Weyerhaeuser Company,
Civil Action No. 995787, in the
Superior Court of California in
a n d  f o r  t h e  C o u n t y  o f  S a n
Francisco. Attorneys appointed by
the court to represent the siding
owners and Weyerhaeuser entered
into a settlement that was court-
approved in December 2000.

Those affected may obtain
more information or request a
claim form by calling the toll
free number, 1-800-365-0697,
o r  b y  v i s i t i n g  t h e  w e b s i t e
www.weyerclaims.com. They
may also write to Weyerhaeuser
Claims, P.O. Box 9443, Garden
City, NY 11530-9443.

Court-Ordered Notice:Those With Weyerhaeuser Brand
Hardboard Siding May Be Entitled To Compensation

If you own or owned a property
with Weyerhaeuser brand hard-
board siding, you may be entitled
to monetary compensation.

By Azeezaly S. Jaffer
(NAPSA)—Because only the

Postal Service can deliver letter
mail, some people feel it has an
unfair advantage over private sec-
tor competitors. In fact, the Postal
Service operates under far more
restrictions than any private com-
pany, which hampers its ability to
compete effectively.

Most people do not realize that
the Postal Service is self-support-
ing and receives no taxpayer fund-
ing for its operations. Under the
law, it is mandated to break even
over time and not earn a profit. It
is not allowed to retain earnings
from year to year. And by law it
can’t close offices solely because
they are not profitable. These are
restrictions no private competitor
must operate under. 

While its private sector com-
petitors arbitrarily raise their
rates every year, the Postal Ser-
vice does not have the ability to
adjust its rates as needed. In
order to change its rates, the
Postal Service must petition the
Postal Rate Commission. This
requires the preparation of
100,000 pages of documentation
and 10 months of hearings. Ulti-
mately, it takes about 18 months
before a rate change can be put
into effect.

This tedious, lengthy process
hinders the Postal Service’s ability
to adapt to a rapidly changing mar-
ketplace. The lack of pricing flexi-
bility and the inability to offer vol-
ume discounts to large mailers to
grow the business are constraints
no private company has to endure.

Private companies have no
mandate to provide service to
every community in the country at
a uniform rate. We charge the
same price to everyone for the
same level of service no matter
where they live. This is an obliga-
tion no competitor has shown the
ability or desire to bear. But it is a
duty we proudly accept as our com-
mitment to the American people.

• Azeezaly S. Jaffer is vice-
president of USPS Public Affairs
and Communications.

Who Has The Advantage?

Postal Service operations are
not funded by tax dollars.

(NAPSA)—The Internet has
quickly gone from a fun toy to a
resource a growing number of
Americans rely on. 

A recent Pew Internet and
American Life Survey indicated
that about 74 percent of Genera-
tion Xers and 64 percent of baby
boomers are online and seek infor-
mation from Web sites. About half
of these people send e-mails
everyday.

People find the Internet to be a
valuable tool for business research.
For example, many entrepreneurs
use the Internet and e-mail to get
business advice and information
quickly. One place small business
owners can turn for assistance is a
national, nonprofit organization
called SCORE “Counselors to
America’s Small Business.”

According to the organization’s
CEO Ken Yancey, SCORE can be
relied upon as a confidential
source of business advice on
everything from updating a busi-
ness plan to managing cash flow
to refocusing sales forecasts.

Yancey said, “SCORE’s volun-
teer e-mail counselors have expe-
rience owning and operating
businesses—their real-world
knowledge can help entrepre-
neurs make the most of opportu-
nities and avoid pitfalls.” 

The organization recently
launched an updated version of its
Web site with an extensive selec-
tion of “how to” articles in the
site’s Learning Center. The site’s

Business Toolbox contains a
library of online, small business
resources.

This site also hosts Ask SCORE,
the e-mail counseling service,
which gives entrepreneurs quick
access to a national database of
business skills and the advice of
online counselors. Entrepreneurs
can ask a business question or
search by key words to get a list
of qualified counselors, complete
with a list of their skills and
mini-biographies. 

The person seeking informa-
tion simply chooses a counselor
and e-mails a question. The busi-
ness advisor typically responds
within 48 hours.

SCORE’s small business coun-
seling is free and the association
also offers face-to-face counseling
through its 389 local chapters
nationwide. To learn more, visit
the Web site at www.score.org or
call 1-800-634-0245.

Service Offers Entrepreneurs Advice Online

SCORE offers advice to entre-
preneurs online for free.

***
The sound of a kiss is not so loud as that of a cannon, but its echo
lasts a great deal longer.

—Oliver Wendell Holmes
***

***
There was never yet the philoso-
pher that could endure the
toothache patiently.
—William Shakespeare, Much

Ado About Nothing
***

***
The best possible thing in base-
ball is winning the World Series.
The second best thing is losing
the World Series.

—Tommy Lasorda 
***

***
Now is the time of the illumi-
nated woods when every leaf
glows like a tiny lamp.

—J. Burroughs on spring
***




