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(NAPSA)—Knowing how to say
“no” is a skill and it’s one you can
practice.

One way to improve your “no”
skills is to develop a refusal script.

Jim Vitale knows how impor-
tant a refusal script can be. He
once talked people out of their
savings and described himself as a
“monster” on the telephone.

“I have strong capabilities to
persuade people to do things that
they probably would never do in a
million years,” said Vitale. Today,
after serving 37 months in prison
and three years on supervised
release for his role in a $17 mil-
lion business opportunities scam,
he warns investors about the dan-
gers of their own emotions. 

“I would say that the educated
person is an easier target than the
uneducated person,” Vitale said.
“That very ignorance, of thinking
that he can’t get taken, is what I
would use against him to take
him.” Vitale is one of several for-
mer con men interviewed in an
hour-long documentary by the
FINRA Investor Education Foun-
dation and AARP entitled “Tricks
of the Trade: Outsmarting Invest-
ment Fraud.” The movie and its
companion website, SaveAnd
Invest.org, focus on the tricks that
cons use to get victims to lower
their guard. One trick Vitale used
was “an illusion of familiarity.”

John Gannon, president of the
FINRA Investor Education Foun-
dation, said this is a common tac-
tic. “The more they know about
you,” he said, “the easier it is for
them to push the right buttons
and get you to a point where emo-
tion takes over and you stop
thinking rationally. It doesn’t hap-
pen right away. It can take weeks
or months and happens during
several calls.”

Gannon recommends three key
strategies to protect yourself:

“First of all, end the conversation,
have a refusal script in place.
Two, turn the tables and ask ques-
tions. It’s important to ask a lot of
questions of a fraudster. And
finally, talk to someone first. Get
that second opinion.”

A refusal script, said Doug
Shadel, Washington state director
of AARP and an expert in invest-
ment fraud, is something you
practice in advance so you feel
comfortable saying “no.” And be
prepared to say “no” a lot.

“They’re persistent,” said
Shadel. “I knew one con man who
had victims that said ‘no’ nine
times before they’d say ‘yes.’”

Asking questions also puts you
back in control. Be sure to ask if
the person selling the investment
is registered with FINRA, the
Securities and Exchange Commis-
sion or your state securities regu-
lator, Gannon said. Ask if the
investment is registered. And ver-
ify the information you receive
with the appropriate agencies. 

For more information about
avoiding investment fraud or to
order the free “Tricks of  the
Trade” DVD, you can visit
 www.SaveAndInvest.org.

Say “No” To Sales Calls: Use A Refusal Script

Jim Vitale, who once talked peo-
ple out of their savings, now tells
investors how to avoid fraud.

(NAPSA)—Baking a mouthwa-
tering dessert bar doesn’t have to
be difficult. This dessert, using
brownie mix as an easy base for a
delicious treat, was one of 100
recipes that vied for the $1 million
grand prize in the 44th Pillsbury
Bake-Off® Contest.

Peanut Butter-Toffee 
Cheesecake Brownies

1 box (19.5 oz) Pillsbury®

Chocolate Fudge Brownie
Mix

1⁄2 cup Crisco® Pure
Vegetable Oil

1⁄4 cup water
2 Eggland’s Best eggs
1 package (8 oz) cream

cheese, softened
1 can (14 oz) Eagle Brand®

Sweetened Condensed
Milk

1⁄2 cup Jif® Creamy Peanut
Butter

1 bag (8 oz) Heath® milk
chocolate toffee bits

1 cup Hershey’s® milk
chocolate baking chips

3 tablespoons whipping
cream

Heat oven to 350˚F. Lightly
spray 13x9-inch pan with Crisco®

Original No-Stick Cooking Spray. 
In medium bowl, stir brownie

mix, oil, water and eggs 50
strokes. Spread in pan; set aside. 

In large bowl, beat cream
cheese with electric mixer on
medium speed until fluffy. Add
milk and peanut butter; beat
until smooth. Stir in 1 cup of
the toffee bits. Spread evenly
over batter. 

Bake 30 to 40 minutes or until
cheesecake layer is set and edges
are light golden brown. Cool 30
minutes. Refrigerate 40 minutes. 

In small microwavable bowl,
microwave chocolate chips and
cream uncovered on High 40 to
60 seconds or until melted; stir
until smooth. Spread over
cheesecake layer. Sprinkle with
remaining toffee bits. Cool com-
pletely. Store covered in refrig-
erator. Makes 36 brownies.

See all 100 winning Bake-Off
recipes at www.pillsbury.com.

A Winning Recipe: A Decadent, Easy Dessert Bar

Peanut butter, toffee and brownies create this winning recipe.

Bake-Off is a registered trademark of General Mills; Jif, Crisco and Eagle Brand are trademarks of The J.M.
Smucker Company, Elsie trademark used under license; Eggland’s Best is a registered trademark of Egg-
land’s Best, Inc.; Hershey’s, Heath and Heath Bits ’o Brickle are registered trademarks of The Hershey Com-
pany, Hershey, PA, 17033.

(NAPSA)—When it’s time to
discuss the subject of alcohol, it’s
important to start talking early,
talk often and get others involved. 

Alcohol is the most widely used
substance of abuse among Amer-
ica’s youth, contributing to the
three leading causes of death
among 12- to 20-year-olds (unin-
tentional injury, homicide and sui-
cide). According to a study, more
than 26 percent of American
Indian or Alaska Native teens
drank alcohol in the past month. 

Research shows that those who
start drinking before age 15 are
six times more likely to have alco-
hol problems as adults than those
who start drinking at age 21 or
older. 

A survey by the Substance
Abuse and Mental Health Ser -
vices Administration (SAMHSA)
shows that the underage drinking
rates were as high as 40 percent
in states such as North Dakota
and Vermont. The study also
reveals that, nationwide, approxi-
mately 8.6 percent of past-month
drinkers aged 12–20 purchased
their own alcohol the last time
they drank. 

To combat the epidemic of
underage drinking, SAMHSA and
the Ad Council have produced a
series of national public service
advertisements to encourage par-
ents to talk to their children
about drinking alcohol at an early
age. 

“Underage drinking is a
national crisis putting the lives of

millions of Americans at risk as
well as the futures of many of our
youth,” said SAMHSA Adminis-
trator Pamela S. Hyde, J.D. “The
national educational campaign
aims at bringing to bear the most
effective weapon against underage
drinking—conversations between
parents and their children.” 

Created by ad agency G&G
through the Ad Council, the PSAs
aim to reach parents of children
ages 11–15, with an emphasis on
parents of middle school children. 

The related website features
tips on how to start the conversa-
tion and resources to send to fam-
ily members, peers and other
adult influencers on their child’s
decision to drink. 

For more information, visit
www.stopalcoholabuse.gov. 

Shaping Your Child’s Decisions About Underage Drinking 

Alcohol is a widely used sub-
stance of abuse among Amer-
ica’s youth. Twenty-six percent of
American Indian or Alaskan
Native youth, 12–20, drank in the
last month. 

***
Teachers cannot teach alone;
students cannot learn alone;
education must be a family
affair.

—Lady Bird Johnson
***

***
In my opinion, nothing occurs
contrary to nature except the
impossible, and that never
occurs.

—Galileo
***

***
Ideas are like rabbits. You get
a couple, learn how to handle
them, and pretty soon you have
a dozen.

—John Steinbeck
***

***
No race can prosper ’till it learns
that there is as much dignity in
tilling a field as in writing a
poem.

—Booker T. Washington
***

***
If a man looks sharply and
attentively, he shall see Fortune;
for though she is blind, she is
not invisible.

—Sir Francis Bacon
***

***
Acting is the most immediate
art of all. The audience is either
caught up entirely or not; it’s
now or nothing.

—Michael Redgrave
***

***
Listening, not imitation, may
be the sincerest form of flattery.

—Dr. Joyce Brothers
***

***
Rock gives children, on a silver platter, with all the public author-
ity of the entertainment industry, everything their parents always
used to tell them they had to wait for until they grew up and would
understand later. 

—Allan Bloom 
***

***
It is cruel, you know, that music should be so beautiful. It has the
beauty of loneliness and of pain: of strength and freedom. The
beauty of disappointment and never-satisfied love. The cruel
beauty of nature, and everlasting beauty of monotony. 

—Benjamin Britten 
***

Many people believe the more you sleep before midnight, the bet-
ter looking you’ll be. In ancient times, people believed it unlucky to
set the left foot on the ground first on getting out of bed.

Many historians consider Japan’s ruling dynasty to be the oldest
in the world. Legend assigns the date 660 B.C. to the reign of the first
emperor.

Texas is known for its oil,
but the state is also a leading
wind energy producer with
wind projects generating over
10,000 megawatts.

The Great Sphinx of Egypt
was built to face the sunrise of
the vernal or spring equinox.




