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When Pesky Is A Good Thing

(NAPSA)—Girls can be the star,
director, wardrobe mistress and set
designer in the greatest movie ever
made: Their own lives. That’s a
popular concept with today’s
’tweens and one that can help girls
build confidence, express them-
selves with style, and feel comfort-
able with who they are.

According to Jennifur Brandt,
author of the book Life is a Movie
Starring You, girls who embrace
this positive approach to being a
female are “Pesky Meddling Girls.”

“A Pesky Meddling Girl knows
what she wants. She’s a glam girl
crossed with cybervixen, swanky
movie star and modern-day
femme fatale all rolled into one.
Mysterious, but down-to-earth,
outspoken but never rude, open-
minded with pin-up girl confi-
dence,” says Brandt.

Looking to the past for inspira-
tion, Brandt designed an entire
Hollywood-glam-inspired fashion
line called “Pesky Meddling
Girls.” The collection, which fea-
tures virtually everything from
footwear to accessories, empha-
sizes glitter and glam, fantasy and
feathers and (perhaps most impor-
tantly) the attitude that any girl
can “crown herself princess of her
own domain.” The merchandise is
available across the country. 

Jennifur Brandt has designed a
line of Hollywood-glam-inspired
fashion called “Pesky Meddling
Girls.”

(NAPSA)—What kind of grades
do America’s schools deserve?
That’s just one of the questions
posed by an annual survey of the
nation’s educational landscape—
and there’s a strong difference of
opinion among the three groups
surveyed: principals, teachers and
students.

The MetLife Survey of the
American Teacher, 2001: Key Ele-
ments of Quality Schools exam-
ines how the groups evaluate
their schools on key measures of
an effective school environment,
such as teacher quality, school
building conditions, standards
and expectations, and relation-
ships between key groups. For
example:

• 56 percent of secondary
school principals and 39 percent of
teachers—but only 25 percent of
students—strongly agree that
teachers in their school have high
expectations for all students.

• 67 percent of secondary
school principals and 48 percent of
secondary school teachers believe
that their school provides curric-
ula that is challenging to stu-
dents. However, only 23 percent of
students describe their classes as
“very challenging.”

• Secondary school teachers
(28 percent) are less likely than
elementary school teachers (46
percent) to give the teachers in
their school an “A” in believing all
children can learn.

• In secondary school, 87 per-
cent of principals and 67 percent
of teachers believe that their
school is “very safe”—but just 47
percent of students feel the same
way.

“The MetLife Survey of the
American Teacher series brings for-
ward the opinions and concerns of
those on the educational front lines
and is a good tool for learning
about the current status of public
education in the United States,”
commented Robert H. Benmosche,
chairman and chief executive offi-

cer of MetLife. “As our nation’s
schools educate the largest, most
diverse student population in his-
tory, it is more important than ever
that schools be inviting places in
which to work and learn. By listen-
ing to teachers, students and prin-
cipals, the survey provides insight
into creating school cultures that
support teachers and motivate stu-
dents to learn and succeed.”

Key Elements of Quality Teach-
ing for Today and Tomorrow is
the 17th in a series of teacher
surveys sponsored annually by
MetLife. Survey topics change
over the years to address salient
issues—from reform to violence—
but the premise remains the
same: to give voice to those clos-
est to the classroom.

In addition to The MetLife Sur-
vey of the American Teacher
series, MetLife and MetLife Foun-
dation support programs that im-
prove the quality of teaching,
extend education beyond the
classroom, promote creativity and
stimulate lifelong learning.

Full survey copies can be down-
loaded from the Internet at
www.metlife.com or by writing to
MetLife, Attn: Survey of the
American Teacher 2001, P.O. Box
807, Madison Square Station,
New York, NY 10159-0807.

Survey Finds Principals’ And Teachers’ Opinions
On Quality Of School Much Higher Than Students’

• Only 25 percent of secondary school 
students strongly agree that teachers have 
high expectations for all students, 
compared to 39 percent of teachers and 
56 percent of principals.
• 75 percent of secondary school 
principals and 60 percent of teachers 
describe their schools as “very clean,” but 
only 37 percent of students agree.
• While 80 percent of teachers and 89 
percent of principals believe all children 
can learn, less than half (42 percent) of 
students report that teachers encourage 
them to do their best.

OF EDUCATION

(NAPSA)—Although most peo-
ple realize they’re paying hefty taxes
when they fill up their vehicle or
pay the phone bill, few are aware
that taxes represent 44 percent of
the price when they buy beer.

A new study commissioned by
Anheuser-Busch shows that beer
taxes continue to increase. The
study also showed that taxes on
beer amount to almost $25 billion
each year—the highest level ever
recorded.

Unlike many other products,
beer is taxed at all levels of gov-
ernment. The federal government
collects $18 per barrel of beer
(about 31 gallons). The Feds also
collect additional taxes (e.g.,
income taxes, payroll) from brew-
ers, which are in turn passed
along to consumers in the form of
higher beer prices.

States also levy beer taxes.
These range from about 25 cents
per gallon to nearly $7 per gallon.
In addition, many cities and munic-
ipalities levy taxes on the sale of
beer. For example, a consumer
enjoying a beer or two in a restau-
rant or bar in Chicago’s Navy Pier
entertainment area is forced to pay
five taxes: federal excise tax, state
excise tax, state sales tax, county
sales tax and a special Navy Pier
entertainment tax.
Who Pays Higher Beer Taxes

Because, in part, of its moderate
price, beer has been seen largely as
a beverage of the working man or
woman. Nearly 99 million Ameri-
cans consider themselves beer
drinkers, and the vast majority of
them drink responsibly.

Taking a closer look, however,
shows that beer drinkers—ordi-
nary, hard-working folks—are the
ones most hurt by high beer taxes.
Consider a typical beer drinker’s
home. Both parents likely work to
provide for their children; there
isn’t a lot of extra money for luxu-
ries. This typical household’s
income is about $45,000 per year,
but they pay about $105 in beer
taxes each year.

Right Idea, Wrong Approach
One of the reasons that beer

taxes are so high is that some pol-
icymakers believe that it’s an
effective means of reducing abu-

sive alcohol consumption. Unfor-
tunately, attempting to do so by
increasing beer taxes isn’t effec-
tive. When faced with a price
increase caused by higher taxes,
alcohol abusers can simply switch
to a less expensive brand or a
cheaper alcoholic beverage.

What’s more, a 1995 study in
the Journal of Health Economics
confirmed that alcohol consump-
tion of heavy drinkers was not at
all influenced by price. Higher
beer taxes work just the opposite
of how a fair tax should. They
punish moderate drinkers and
don’t affect consumption levels of
alcohol abusers.

Help Is On The Horizon
Increasing numbers of elected

officials are beginning to see that
alcohol abuse is best addressed
through awareness and education
efforts, and that increasing excise
taxes isn’t a viable or sensible
option. At the same time, there
are growing numbers within Con-
gress who have thrown their sup-
port behind measures to reduce
Federal excise taxes on beer by 50
percent. 

“We remain cautiously opti-
mistic of the chances for a Fed-
eral beer tax rollback,” said Rich
Keating, vice president and senior
government affairs officer for
Anheuser-Busch. “We’re in there
fighting for beer drinkers, and
we’re not going to give up.”

It’s important for Congressional
representatives to understand the
views of their constituents on the
issue of tax fairness for beer
drinkers. To make sure your voice
is heard, call your Congressional
representative—main number:
202-224-3121—or write to urge
their support of a rollback on beer
excise taxes.

Study:Taxes Represent 44 Percent Of Price Of Beer

How They Compare

Case of
beer $11.99 44%

Loaf of
bread $1.59 33%

Typical Taxes as a
Price % of Price

(NAPSA)—It’s personal
touches that create memories and
help keep the holiday spirit alive.
Welcome overnight visitors with a
guest room basket filled with
essentials such as a toothbrush
and cotton balls, plus indulgent
luxuries such as Eternity fra-
grance and body lotion, a scent
inspired by the ideal of lasting
love. For more information on
Calvin Klein fragrances, call 1-
800-715-4023.

While many around the world
may share a sense of fear and fore-
boding, the American Bible Society
is promoting the reassuring mes-
sage that God was here yesterday,
is here today and will be here
tomorrow. Since Sept. 11, the
American Bible Society, headquar-

tered at 61st and Broadway in New
York City, has been dedicated to
spreading this message. Anyone
who would like to assist with the
work of ministering to the soul of
the nation can call (212) 408-1200
or see the ABS Web site at
www.americanbible.org. 

(NAPSA)—Abraham Lincoln
was said to have led an impover-
ished childhood. The truth, how-
ever, is that while our sixteenth
president was born in a small log
cabin, in Kentucky, his family
actually owned two farms and a
large parcel of land. Many feel
this misconception was encour-
aged by the enduring popularity
of the children’s toy, Lincoln Logs.
Whether it is the classic log cabin
adventure, or the modern play-
sets, many believe Lincoln Logs
are continuing to weave them-
selves into the fabric of Ameri-
cana—even after 85 years. Lin-
coln Logs is produced by K’NEX
Industries under a licensing
agreement with Hasbro toys.  For
more information, visit www.
knex.com.

With guitar, keyboard, drums
and saxophones all in tune, the
stage set and sound check com-
pleted, a leading soft drink com-

pany is ready to rock the
Pasadena Tournament of Roses
Parade on January 1, 2002. Rock
Concert—the entry from Dr Pep-
per, making its 44th consecutive
appearance in the parade—ampli-
fies the 2002 tournament theme,
Good Times. The 55-foot-long, 28-
foot-high float will play host to the
rock concert of the century, and is
expected to receive numerous
encores from the crowd. For more
information, visit www.dpsu.com.

In circus slang, paper money
is called alfalfa.

Both humans and chimps
have equal amounts of hair per
surface area. Chimps hair is
heavier.




