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(NAPSA)—Your credit score
tells lenders how likely you are to
pay back a loan, but, surprisingly,
few Americans know theirs. More
than one-half of all Americans
don’t know their credit score, and
this lack of knowledge may collec-
tively be costing people billions of
dollars a year. 

According to a recent survey
conducted by Washington Mutual
(WaMu) and the Consumer Feder-
ation of America (CFA), if all
Americans increased their individ-
ual credit scores by just 30 points,
the total cumulative annual sav-
ings would be an astounding $28
billion. That means the average
consumer could save $105 a year—
savings that would come from
reduced finance charges, since
many financial institutions nor-
mally offer lower interest rates to
consumers with better scores. 

This may, however, be a bit of
an uphill climb for many con-
sumers who still don’t know
enough about credit scores or how
the system works.

Maxing Out Lowers 
Your Score

According to the survey, more
than three-quarters of consumers
(78 percent) correctly understand
that making a monthly payment
more than 30 days late lowers your
score, but less than three-fifths (59
percent) know that maxing out a
credit card by using the entire
credit line also lowers scores. 

“While there has been some
improvement in consumer knowl-
edge of credit scores, there is
clearly still a long way to go. The
good news is consumers know
more about what will affect their
scores,” said Tony Vuoto, presi-
dent of Card Services for WaMu.

When people talk about their
credit score, they are typically
talking about their FICO score,
a three-digit number generally
ranging from 300 to 850. FICO is
an acronym for Fair Isaac Corpo-
ration, the inventor of the credit
score. Generally speaking, peo-
ple with a FICO score of around
760 and above are considered

“prime” and often receive the
best credit card and loan offers
and rates. A credit score tells
lenders how likely you are to pay
back a loan.  The higher the
number, the lower the risk to the
lender.
Key Factors That Affect Your

Credit Score
By paying attention to a few

simple tips, consumers can improve
their credit scores and save money:

• Do you pay your bills on
time? If you make a monthly pay-
ment more than 30 days late, it
will lower your score. 

• What’s the ratio of available
credit to credit used? If you are
close to maxing out your credit
limit, your score drops. Paying off
a large credit card balance can
raise your score.

• How extensive is your credit
history? If you have a long record
of good credit, your long payment
history has a positive impact on
your score. Conversely, it can
take years for negative events,
like loan delinquencies or a per-
sonal bankruptcy, to drop off
your credit report.

Factors That Do Not Affect
Your Credit Score

There are some things that do
not impact your credit score, even
though a lot of people think they
do. In the recent WaMu/CFA sur-
vey, significant percentages of con-
sumers erroneously believe that

credit scores are influenced by
income, age, marital status, the
state in which they live, level of
education and ethnicity.

“Many American consumers fail
to understand that their credit
score reflects only how they use
credit and not such factors as
age and income,” said Stephen
Brobeck, executive director of CFA. 
Why Is It Important To Have A

Good Credit Score?
Credit scores are used to deter-

mine if you qualify for credit
cards, auto loans, mortgages or
other financing. And if you do
qualify, they influence what inter-
est rate you’ll pay. Utilities, land-
lords and employers also check
credit scores. As an example,
according to recent data from Fair
Isaac’s www.myfico.com, a con-
sumer with a FICO score of 760
can get a $300,000, 30-year fixed
mortgage with an APR of 6.19 per-
cent and a monthly payment of
$1,836. But if the consumer had a
FICO score between 500 and 579,
the same $300,000 loan would
have an APR of about 10.31 per-
cent, which means a monthly pay-
ment of $2,702—or more than a
45 percent increase. In many
instances, people with low FICO
scores have blemishes on their
credit report that may preclude
their being offered credit at all.

Regularly check your credit
report and make sure there are no
errors. Federal law requires the
three credit bureaus—Experian,
Equifax and TransUnion—to
make available to consumers,
upon request and at no charge,
one credit report per year at
www.annualcreditreport.com.

These reports, however, do not
include your credit score, which
can be purchased for an additional
fee. If you’re a Washington
Mutual credit card or home equity
line of credit customer and have
signed up for online access to your
account, then you can view your
TransUnion-derived credit score
for free. The bank has been pro-
viding this benefit to its credit
card customers since 2003.

Not Understanding Credit Scores Can Cost You

While there has been some
improvement in consumer knowl-
edge of credit scores, there is
still a long way to go. 

by Regina Lewis 
(NAPSA)—With more children

becoming Internet savvy at a
younger age and being exposed to
online peer pressure, parents
should take an active role in help-
ing their children stay safe while
they surf. To protect their kids,
parents should:

1. Educate  themselves .
There’s so much to learn, but for-
tunately there are terrific online
resources to help, including a new
educational Web site geared to
parents. The new Web site, called
SafetyClicks.com, provides Web
content from online mom experts
and nonprofit partners such as
the site ConnectSafely.org. It pro-
vides parents with blog articles
and tips on topics such as social
networking and cyberbullying.

2. Know who their child is
online. Personal Web sites, blogs
and social networking sites are
where kids hang out these days.
It’s free to search (by child’s name,
screen name or e-mail address).
You may be surprised at how
much you can learn. What’s most
shocking to parents are the per-
sonae their kids have online that
are often quite different from how
they act around the house.

3. Know their online friends.
Just as you would get to know your
children’s circle of friends in the
real world, find out who they’re
chatting with online. Ask them
who’s on their “friends list” and if
they can be sure these people are
who they say they are. Just be -
cause someone’s online profile says
he or she is 14 years old does not
mean he or she is really 14 years
old.

4. Protect their privacy. Kids
and teens often treat personal Web
pages and online profiles as they
would a diary, sometimes revealing
a little too much. Scan for personal

information that could make it easy
to track them offline, such as an
address, phone number, where they
work, what sports teams they play
on. Advise kids not to share any-
thing they wouldn’t put on a high-
way billboard and carefully con-
sider which pictures they post.

5. Use parental controls. Pop-
ular parental controls software from
AOL is available for free and now
works with any e-mail address. That
means you don’t need to have an
AOL screen name to take advantage
of it. Easy-to-use features include
standard age-based access controls,
as well as specific controls on IM
and e-mail, online timers and e-
mail/Web reports on children’s
online activities. A little parental
guidance can go a long way toward
protecting children online. (The
free download is available at
http://parentalcontrols.aol.com.)

AOL Online Advisor Regina
Lewis (www.reginalewis.com) is a
national TV & radio contributor
and Internet trend expert. She
knows the tips, tricks, secrets and
shortcuts for making technology
work for you.    

Key Information For Protecting Children Online

(NAPSA)—Dragon Naturally -
Speaking (version 10) from Nuance
Communications makes it possible
to get things done more quickly by
voice than by relying on keyboards
and mice alone. To learn more, call
(800) 443-7077 or visit www.
 nuance.com/naturallyspeaking.

**  **  **
Life insurance benefits can

help a surviving spouse cope with
expenses, keep savings intact and
meet long-term goals. That’s why,
increasingly, baby boomers are
taking a fresh look at life insur-
ance. For more topics of interest,
visit www.bankers.com and click
“Senior Resources.”

**  **  **
With its natural beauty, ever-

green forests and pleasant beaches,
Vietnam has become an attractive
tourist destination for culture and
ecotourism. For travel tips to Viet-
nam, visit www.e-travel.vn.

**  **  **
There is a free, downloadable

plug-in that makes online shop-
ping easier, faster and safer: the

PayPal Plug-In. You can sign up
for the system or find out more
online at www.paypal.com/plugin.

**  **  **
Coating a chicken with LouAna

vegetable or canola oil seals in
moisture and keeps the bird
crispy. Visit www.louana.com for
recipes and cooking tips.

**  **  **
According to a recent study,

Americans not only receive less
vacation time than people in other
countries, they often fail to use it.
A timeshare resort offers hassle-
free second-home vacations. For
more information, visit www.
 vacationbetter.org.

**  **  **
Spills, pet messes and dirt are

unavoidable, but the stains and
odors they cause are not. Be sure
to treat stains immediately with a
product like nontoxic Spot Shot
Instant Carpet Stain & Odor
Eliminator®, specifically designed
for the toughest carpet stains and
odors. For more information, visit
www.spotshot.com.

**  **  **
The nonprofit Gemological

Institute of America (GIA) is the
world’s foremost authority on
gems and jewelry and creator of
the famous “Four Cs” of dia-
monds. To learn more about dia-
monds, visit GIA’s Web site at
www.gia.edu or GIA’s Four Cs
Web site at www.gia4cs.gia.edu.

**  **  **
An initiative from the Ameri-

can Society of Landscape Archi-
tects teaches students in grades 6
to 8 about green roofs—a roof that
replaces traditional roofing with a
living environment of plants and
soil. Visit www.asla.org/greenroof.

(NAPSA)—Did you know that
an estimated one in eight Ameri-
can women will be affected by
breast cancer in her lifetime? And
these women are not alone; men
also get breast cancer, but it is far
less common. This is why tennis
superstar Maria Sharapova has
teamed up with Canon U.S.A.,
Inc., to launch its “Pink” cam-
paign, which helps raise aware-
ness of cancer, including the intro-
duction of a special-edition pink
camera/printer bundle kit.

To help generate awareness for
this cause, the Company has cre-
ated special-edition “bundles,”
available while supplies last. Each
bundle will include:

• A PowerShot SD1100 IS Dig-
ital ELPH camera in pink melody

• A SELPHY CP760 Compact
Photo Printer, also in pink melody

• A pink ribbon charm
• A mammogram reminder

magnet.
The Company’s “Pink” campaign

celebrates Canon U.S.A.’s 10-year
support of the American Cancer
Society Making Strides Against
Breast Cancer®. In the month of
October, Canon U.S.A. will con-
tribute $150,000 to the American
Cancer Society in recognition of
breast cancer awareness month,
which will benefit the Society’s
breast cancer awareness, research,
patient service and advocacy pro-
grams. 

“Breast cancer is an important
issue that affects too many women
and it is critical to generate
awareness, educate people about
this disease and about the impor-
tance of early detection and yearly
mammograms,” said Maria Shara-
pova. “I am proud to partner with
Canon on this cause.”

To learn more about the Com-
pany’s continued commitment to
fighting breast cancer or to pur-
chase a bundle kit of your own,
visit the Web site at www.usa.
canon.com.

For additional information
about breast cancer, visit the
American Cancer Society online at
www.cancer.org.

Tennis Great Maria Sharapova And Canon U.S.A. Form
A Doubles Team To Raise Awareness For An Important Cause

Tennis superstar Maria Shara-
pova teams up with Canon
U.S.A., Inc. to help raise aware-
ness for breast cancer with the
introduction of special-edition
pink camera/printer bundle kits.




