
6

(NAPSA)—If you think TYVM
and DNBL8 look more like a for-
eign language than the phrases
“thank you very much” and “do not
be late,” then you’re probably not
one of the millions of Americans
for whom texting has become a
prominent form of communication.

More than 158 billion text mes-
sages were sent in the U.S. during
2006, according to the Cellular
Telecommunications and Internet
Association (CTIA)—and these
numbers are only expected to rise. 

Teens and young adults are
currently responsible for sending
the majority of texts. Sixty-five
percent of 18- to 29-year-olds use
their cell phones for text messag-
ing, compared with 37 percent of
30- to 49-year-olds, 13 percent of
50- to 64-year-olds and 8 percent
of people 65 and older (Pew Inter-
net & American Life Project,
2006). But 13- to 24-year-olds
send and receive more text mes-
sages than anyone—approxi-
mately 50 messages per week—
according to findings from a 2007
study by the Mobile Marketing
Association (MMA).

While texting has become a key
form of social communication, it
can also be one of the best meth-
ods of communicating during an
emergency situation such as a
natural disaster, according to
CTIA. This is because text mes-
sages use much less bandwidth
than a normal voice call, which
gives them a higher likelihood of
getting through to people who can
help, even when wireless net-
works are overloaded with calls.

If you want to join the texting
trend but are not familiar with
the language and technology, or if
you are already textually active
and want to message in a new
way, the EMBARQ Text-to-Landline
service can help. With this service,

all EMBARQ Wireless customers
can send text messages to any
landline phone in the U.S.

The text message is translated
to voice, to which landline recipi-
ents can listen and respond—with
a voice message of their own or one
of five preprogrammed text re -
sponses. Wireless users receive a
text message notifying them that
this voice message is waiting.
When a text message is delivered,
the customer will receive a confir-
mation message saying it was
delivered or left on voice mail.

“As the line between the home
phone and wireless phone be -
comes blurred, we want to give
customers simple yet effective
ways of communicating that fit
into their daily lives,” said Dennis
Huber, senior vice president of
Product Development at EMBARQ.

The Text-to-Landline service
understands a dictionary of short-
hand text messages such as “LOL”
(Laugh Out Loud), “BRB” (Be
Right Back) and “B4N” (Bye For
Now) that can be translated into
full wording for landline cus-
tomers. To learn more, visit the
Web site at www.embarq.com.

Text-To-Landline Service Puts New Spin
On Communication

Wireless customers can now
send text messages to landline
phones.

(NAPSA)—Rid your home of
excess pet fur and keep a clean,
healthy pet by heeding the advice
of Dr. Jeff Werber, celebrity veteri-
narian and vet to Lassie, one of the
world’s favorite dogs. 

1. Healthy Diet: Diet plays a
key role in your pet’s overall
health. Feeding your pet a quality
pet food with protein, vitamins
and Omega-Fatty Acids will pro-
mote a healthy weight and topcoat
and help reduce shedding. 

2. Scratch the Itch: Pets can
itch because of fleas, dry skin or
even a skin allergy, which can
spread dander throughout the
house. Whatever the cause, make
sure to speak with your veterinar-
ian to help your pets feel and look
their best. 

3. Love Your Pet, Hate the
Shedding?: Use a professional
grooming tool, such as the FUR-
minator deShedding Tool, which
guarantees to work better than
any brush, rake or comb. The tool
will eliminate the amount of fur
left on floors, couches and clothes
up to 90 percent.

4. Lessen Allergies & Sneez-
ing: Create allergy-free areas for
family members with pet allergies
by restricting animals to certain
rooms of your home and consider
using allergen-resistant covers on
mattresses and pillows. Regular
grooming will also decrease the
amount of airborne allergens and
dander around the house.

5. Pet Hair Removal: Uphol-
stery is a pet hair magnet and

removing fur can be tedious.
Eliminate newly shed hair with a
lint roller before fur works its
way into fabric.  If  pets are
allowed on the furniture, con-
sider investing in furniture
throws that can be laundered.
This will keep your home looking
and smelling better.

6. Pet Crates: Pets prefer a
clean, dry space to sleep in. A
crate acts like their bedroom and
provides a positive solution to
house-training. Be sure to keep
their “room” clean by washing
blankets kept in the crate. 

7. Avoid Outside Coming
In: Keep a washable rug near
the door your pet uses. Wipe off
your pet’s paws so mud or dirt is
not tracked onto floors. Consider
using a bottle of the FURmina-
tor Waterless deShedding Sham-

poo & Conditioner and use the
spray to easily eliminate odor
without bathing. Also, dispose of
pet waste regularly to ensure
it’s not being tracked into the
house. 

8. Pet Stain Removal: For
pet stains on carpets, try sponging
the area with a mixture of 1 tea-
spoon of vinegar and 1 teaspoon of
clear dish detergent in a quart of
warm water; let dry and repeat if
the spot remains.

9. Pet Dishes: Keep a mat or
rug under your pets’ food and
water dish to catch spills. Also,
spray a light mist of vegetable oil
on the inside of their dishes for
easier cleanup. 

10. Cleaner Pet, Cleaner
Home: Keep pets clean by bathing
them regularly with a specially
formulated shampoo and condi-
tioner. A great example would be
the unique formulas of the FUR-
minator deShedding Shampoo and
Solution. They are en riched with
Omega 3 and 6 Fatty Acids, vita-
mins and proteins, which help pro-
mote healthier skin while reducing
excessive shedding. 

“According to the American
Pet Product Manufacturers
Guide, 163 million homes across
America are being shared with
dogs and cats,” said Dr. Werber.
“Try these tips and you’ll spend
more time bonding with your
pets and less time cleaning their
messes.”

For more information, please
visit www.FURminator.com.

Stay On Top Of Housecleaning
By Brushing Up On Your Petʼs Furry Mess

“A little extra time spent groom-
ing pets can help cut down on
cleanup and shedding, as well as
strengthen the bond between you
and your pet,” a prominent vet-
erinarian advises.

(NAPSA)—Travelers seeking a
vacation destination that offers
the lush warmth of the Carib -
bean with a French flair may
want to head off to the island of
Martinique.

Set in the Eastern Caribbean,
the island has long been a part of
France. In fact, Napoleon’s wife,
Joséphine, was born in Martinique.
The official language is French and
since it is a member of the EU, the
euro is the official currency. A vaca-
tion hot spot for Europeans and
North Americans for some time, it
attracts both upscale and more
budget-conscious travelers.

The cuisine reflects the island’s
varied influences, mixing ele-
ments of French, African and
Asian traditions. One of the most
famous dishes is the Colombo, a
unique curry of chicken, vegeta-
bles and rum. You can try it using
this easy, elegant recipe:

Colombo Martinique

1 medium chicken, cut into
pieces

11⁄2 pounds pork, diced
1 eggplant, chopped
6 carrots, sliced
6 potatoes, peeled, diced
2 tomatoes, chopped
4 shallots, chopped
1 cup chicken stock
1 cup rum
1⁄2 cup olive oil
2 cloves garlic, crushed
1 teaspoon ground ginger
1 teaspoon ground turmeric
1 teaspoon ground cumin

1 teaspoon ground
cardamom

1⁄2 teaspoon marjoram
1⁄4 teaspoon dried ground

chili peppers
2 teaspoons salt
1⁄2 teaspoon pepper

Saute the shallots in oil for
10 minutes, set aside. Brown
chicken and pork in the pan,
then return the shallots. Cover
and cook over low heat for 25
minutes, stirring occasionally.
Add the rest of the ingredients.
Mix well. Cover and cook over
low heat until chicken is tender
(approximately 45 minutes).

Serves: 6

Martinique’s rums are consid-
ered among the finest anywhere. 

A trip along La Route des
Rhums—the Rum Road—offers a
delightful way to learn how Mar-
tinique became known as “The
Rum Capital of the World,” a title
it’s held since the 18th century. 

Rums produced on the island
have been awarded the presti-
gious French designation Appella-
tion d’Origine Contrôlée, previ-
ously reserved for only the finest
wines in France.

The island has 11 distilleries
producing more than 17 varieties of
rum, as well as many local liquors
made from rum, including coconut
liquors, passion fruit liquors and
orange-flavored shrubb. Visitors to
Martinique soon realize that there
is a rum for just about every palate,
and seasoned connoisseurs com-
pare the island’s vintage dark rum
to a superb cognac.

In the town of Sainte-Marie is
the Rum Museum. Here you can
learn the story of sugarcane and
rum from 1765 on through an
extensive exhibit and exquisite
prints. In a magnificent garden,
there are majestic windmills, an
antique sugarcane locomotive
and huge oak barrels. Following
your visit, you are invited to
taste the many varieties. The
museum was recently renovated
and boasts a traditional Creole
village and a conference center
for meetings.

For information about the island
and its attractions, you can visit the
Web site at www.martinique.org or
call (212) 838-6887.

Savor The Many Flavors Of An Intriguing Island

A little bit of France in the Carib -
bean, Martinique offers excellent
cuisine, graceful gardens and an
endearing West Indian warmth.

Dear Editor: Because of the release entitled “Savor The Many Flavors Of
An Intriguing Island,” here comes a notice required by law from anyone
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city or government-owned company. This material is published and dis-
tributed by North American Precis Syndicate, Inc., 350 Fifth Ave., New
York, NY 10118, which is registered under the Foreign Agents Registra-
tion Act of 1938, as amended. Weʼre also registered as an agent of all
sorts of countries since the law says that when we send editors informa-
tion for foreign interests, we should register as an agent. This material is
filed with the Department of Justice where the required registration state-
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ment. Additional copies may be obtained by writing to the publisher.

***
Courage is almost a contradiction in terms. It means a strong
desire to live taking the form of readiness to die.

—Gilbert Keith Chesterton 
***

***
Publicity is justly commended as a remedy for social and indus-
trial diseases. Sunlight is said to be the best of disinfectants;
electric light the most efficient policeman.

—Louis D. Brandeis 
***

***
Freedom of the press is not an end in itself but a means to the end
of a free society.

—Felix Frankfurter 
***




