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The Iceland Open

(NAPSA)—If your tee time is
midnight, you must be golfing in
Iceland. That’s what participants
will find in the Time4 Media’s
annual golf tournament which
takes place in Reykjavik on June
23-29. The tournament, sponsored
by Amstel Light, also features a
sweepstakes, so that consumers
across the country can participate
in this once-in-a-lifetime event.

“PLAYLIGHT”—Round-the-
clock golf in the Iceland Open
suits golfers to a tee.

Two grand prize winners will
receive a trip to the 2003 Iceland
Open for 7 days and 6 nights for
themselves and a guest.

The Amstel Light Iceland Open
takes advantage of the round-the-
clock daylight in Iceland due to
the Summer Solstice known as
“playlight.” The tournament fea-
tures tee times at midnight and
includes a 36-hole tournament
and two practice rounds.

During the tournament players
can participate in some of the
many other popular activities
such as hiking, white water raft-
ing, or soaking in the mineral hot
springs, in addition to dining and
dancing the night away at a vari-
ety of top bars and clubs.

For more information on how to
enter and complete rules, visit
www.amstellight.com.






