
10

(NAPSA)—Pop quiz: Are you at
greater risk from fire in:

a) A high-rise hotel
b) A house
c) An elementary school
If you answered (a), you’re mis-

taken. High-rise hotels are among
the safest structures when it
comes to fires because they typi-
cally have advanced built-in fire
protection features such as smoke
detectors and fire sprinklers in
every room. If you answered (c),
we got you again. Only about one
percent of U.S. structure fires
occur in educational properties.

The answer is (b). You are at
greatest risk from fire in your own
home. In fact, eight out of 10 fire
deaths in the United States take
place where most of us feel
safest—our home. Although that’s
alarming, according to the non-
profit National Fire Protection
Association (NFPA), you need not
fall victim to fire.

“There are three simple steps
that everyone can take to make
their home safer,” says Meri-K
Appy, NFPA’s vice president for
public education. “The steps are
easy, but the trick is to convince
people that fire isn’t someone
else’s problem; it could actually
happen to them. The ‘Team Up for
Fire Safety’ Fire Prevention Week
campaign is a good reminder of
that message, and a way to moti-
vate people to take these simple
yet life-saving steps.”

Essential Safety Steps
According to NFPA, every

household should have working
smoke alarms on each level of the
home, and outside each sleeping
area. Test alarms at least once a
month and replace batteries at
least once a year. Replace smoke
alarms that are 10 years old or
older. Develop and physically
practice a home fire drill with all
occupants at least twice a year.
Identify two ways out of each

room and choose a meeting place
outside where you will wait for
the fire department. And regu-
larly conduct a hunt for home
safety hazards. Search for dan-
gers such as fireplaces without
screens, unattended candles, or
over-flowing ashtrays, and cor-
rect the hazards immediately.
Log on to the official FPW Web
site,  for free,  downloadable
sa fe ty  t ips  and  act iv i t i es :
www.firepreventionweek.org.

“Team Up for Fire Safety” is the
theme for Fire Prevention Week
2002, which takes place October 6-
12 this year. In its 80th year of
commemoration, FPW is formally
proclaimed by the President of
the United States each year and
officially sponsored by NFPA.
National partners in the “Team Up
for Fire Safety” campaign include
FEMA’s United States Fire Admin-
istration, the Home Safety Coun-
cil, and Underwriters Laborato-
ries, Inc., with generous support
from First Alert. Local partner-
ships include the nation’s first
responders, other community
safety advocates and schools.

Three Simple Steps To A Safer Home

For safety information, please
visit www.firepreventionweek.org.

(NAPSA)—In the 1960s and
70s, people watching early-morn-
ing or late-night television often
saw short messages from Holly-
wood celebrities. The stars were
reading inspirational and positive
messages based on a “word for the
day,” such as joy, love or hope. 

The messages were part of a
series of public service announce-
ments called “The Word From
Unity.” The uplifting and non-
denominational spots were pro-
duced for years by the Unity
School of Christianity. At one
point, more than 1,000 television
and radio stations broadcast the
messages. 

The stars featured in the spots
were usually readers of Unity’s
monthly magazine, the Daily
Word. It was filled with uplifting
messages and a Bible verse for
each day of the month. The spots
featured some of the biggest stars
of the day, including Steve Allen,
Jayne Meadows, Pearl Bailey and
Lloyd Bridges.

Broadcasting and station
licensing rules changed and the
spots haven’t been seen in de-
cades. Yet Unity reports “hardly a
day goes by” when it is not con-
tacted by someone trying to find
out why the Word From Unity
went off the air.

However the pocket-sized Daily
Word magazine, first published in
1924, is still going strong. Today it
has more than one million sub-
scribers. It’s published in nine

languages and distributed in 175
countries. “We like to say Daily
Word makes sense of life—one day
at a time,” says Tom Zender, presi-
dent of Unity. 

Zender says Unity believes the
time is right to relaunch the con-
cept of short, positive and uplifting
broadcast messages. The return of
these messages is part of Unity’s
“Rebuilding on Faith” outreach.
The initiative offers spiritual sup-
port and prayer for those who seek
healing, comfort and peace.

Recently two of today’s popular
stars, Beau Bridges and Della
Reese recorded a series of new
messages called “Daily Word’s
Thought for Today.” Once again,
the messages are based on an
inspiring word or phrase, such as
joy, love, peace of mind or inner
strength. The new spots began
broadcasting in September. 

“Because of recent events,
many people are feeling a lack of
spiritual fulfillment. They are
looking for rational answers to
irrational events, and a way to
achieve a level of inner harmony
that will help guide them spiritu-
ally and emotionally,” says Zender.

The new spots conclude by
offering viewers three, free
monthly copies of the Daily Word.
Readers of this newspaper can
also receive three, free copies by
calling 1-800-669-0282, Monday
through Friday, 7:30 a.m. to 4:30
p.m. (CT) or by visiting the Web
site www.DailyWord.com.

Tuning In To Inspiration

Peace Of Mind—New television spots featuring Della Reese and
Beau Bridges share words of hope and inspiration.
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Achievement Matters
(NAPSA)—No matter what

their station in life, parents need
to play a significant role in getting
their children onto the achieve-
ment track. According to a probing
new book, this starts with taking
charge of a child’s education and
realizing that learning doesn’t stop
when the last school bell rings.

Achievement Matters: Getting
Your Child The Best Education
Possible (Kensington, $27), by
Hugh B. Price, is a how-to book
that gives parents the practical
advice and methods they need to
provide the proper foundation for
their children’s scholastic success.

“Education is the great equal-
izer of American society,” says
Price, who serves as president of
the National Urban League. “It
unlocks the doors to children’s
futures. It’s the key to enabling
them to gain access to the oppor-
tunity that will propel them up
the ladder of mobility.”

Achievement Matters shows
how communities can mobilize to
make their local school systems
work to give children the best pos-
sible quality of education. It also
suggests specific ways in which
parents can create an environ-
ment in their home that encour-
ages a love of learning.

Achievement Matters is avail-
able wherever books are sold.

Who would refuse a child the
opportunity to learn, grow and
ultimately find success in life?

(NAPSA)—Teachers across the
country have found a fun way to
make students’ interest in science
skyrocket: space education.

A number of educators use
tools such as NASA’s Space Sci-
ence educational Web sites as
interesting ways to explain funda-
mental science concepts and tech-
nology to children, and to teach
subjects such as mathematics,
biology, geology and astronomy—
subjects which may otherwise
seem boring to some children. 

The sites include interactive
activities, images, models and Web
chats and have become popular
with traditional teachers and
homeschoolers alike. Many educa-
tors use them to augment their
lesson plans, or as stand-alone
lessons. 

Some sites are available in
English and Spanish. They can
teach children about solar system
exploration, the big bang theory,
what the universe is made of, the
nature of space and time and the
activities of the sun, among other
things. Sites include:

• Amazing Space‚ http://amaz
ing-space.stsci.edu/—a suite of
interactive lessons based on data
from the Hubble Space Telescope
for grades K through 12.

• Exploring the Earth’s Mag-
netic Field,  at the Web site
http://image.gsfc.nasa.gov/poetry
/activities.html—a collection of
classroom activities and projects
from the IMAGE satellite pro-

gram at NASA’s Goddard Space
Flight Center.

• Exploring Mars, at the site
http://mars.jpl.nasa.gov/educa
tion/modules/webpages/module1.
htm—a collection of five distinct
models to introduce Mars, the
planets, astronomy and space
exploration.

• The Space Place, http://space
place.jpl.nasa.gov—a popular site
with younger kids.

All of these NASA Space Sci-
ence educational sites and more
can be found through the Space
Science Education Resource
Directory at http://teachspace
science.org. For a listing of sites
available in Spanish, visit http:
www.nasa.gov/hqpao/espanol.html.

Space Science Skyrockets With Teachers

Many teachers now use edu-
cational tools about space sci-
ence to spark children’s interest
in science and technology.

(NAPSA)—Currently, pharma-
ceutical companies are working on
more than 1,000 new medicines—
for Alzheimer ’s, stroke, cystic
fibrosis, arthritis, and many other
diseases. For cancer alone, there
are more than 350 medicines in
the “pipeline.” A number of health-
care advocates have stressed the
importance of developing new
medicines, arguing their long-
term savings to society offset their
immediate costs—a point of view
thousands of patients most likely
agree with. For more information
visit www.phrma.org.

Learning doesn’t have to stop
when school is out. When packing
for your family vacation, bring
along a travel bag of fun things
like cassette tapes, story and
activity books, puzzles, paper and
crayons. The time on the road will
go by faster for your children—
and they’ll use their imaginations
for entertainment. Loads of  activ-
ities, books, toys and games to
challenge your child’s mind can be
found at your local Parent-Teacher
Store. To locate a store near you,
visit www.TeacherStores.com.

A number of physicians believe
that if older adults are to thrive,
the geriatric information gap
must be closed. A mandatory geri-
atrics requirement in all medical
schools would be a good first step.
A more realistic and quicker way

to close the gap is to educate
practicing primary care physi-
cians. The Merck Institute of
Aging & Health—a new non-
profit organization working to
improve the health and indepen-
dence of older adults worldwide—
is doing just that. The Institute’s
Web site, www.miahonline.org,
provides a set of new geriatric
resources and tools. 

It’s estimated as many as four
out of five car seats used in the
U.S. are not properly fitted to
their car. To help parents find the
correct car seats, Nissan created a
guide called Snug Kids™ to give
parents the information they need
to be seat smart. The  guide gives
parents information that can help
them find a seat that’s right for
their child and fits their 2000 to
2002 Nissan or Infiniti vehicle.
Parents can find the online guide
at www.nissandriven.com and
www.infiniti.com.

About nine percent of the
American population was born in
another country.

When a giraffe is born, it falls
from a height of six feet, usually
unharmed.




