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Benefits For Veterans
(NAPSA)—How can military

servicemen and women returning
from Iraq and Afghanistan find
health, disability and job place-
ment benefits that meet their
needs?

That’s an important question
AMVETS will pose to thousands
of veterans during the National
Symposium for the Needs of
Young Veterans. Participants in
the Oct. 18-21 event, keynoted by
retired Army General Tommy

Franks and featuring country
music stars Lee Greenwood and
Darryl Worley, will make recom-
mendations to improve specific
health care, disability and job-
training programs for veterans.
The employment rights of military
personnel will also be examined,
as well as the causes of homeless-
ness among veterans. Benefits for
National Guard and Reserve will
also be sought.

AMVETS will use these recom-
mendations to form an action plan
to improve the nation’s veterans
benefit system. More information
is available at www.veterans
nationalsymposium.org. Or call 
1-877-7AMVETS to learn more
about the Symposium. 

An upcoming symposium asks if
America’s veterans are getting
the benefits they need and
deserve.

(NAPSA)—The worst of nature’s
fury often brings out the best in
people’s generosity toward those
affected by disasters. For example,
according to national headquarters
of the American Red Cross, the
organization received more than
$2.12 billion from September to
December 2005 to help victims of
Hurricane Katrina in the south-
central United States, with much
of the money contributed through
local American Red Cross chapters
around the country.

What many people may not
realize is that 100 percent of those
dedicated donations went straight
to the national Red Cross organi-
zation, creating some unintended
fund-raising challenges for local
chapters in their ongoing mission
to serve the needs of people closer
to home. 

“Americans were very generous
in giving to major national and
international relief campaigns
throughout the past year,” said
Rick Hankins, director of adminis-
trative services and information
technology for the Greater Cleve-
land Chapter of the American Red
Cross.

“At the same time, events like
Hurricane Katrina lead to what
we call ‘donor fatigue’; people feel
like they’ve already given all they
can,” he said. “Meanwhile, there
are still between one to three
house fires in the greater Cleve-
land area each night, and we still
depend heavily on local donations
in order to help those families.”

When local donations dip below
expected levels, charitable organi-
zations such as local chapters of
the Red Cross must quickly adjust
their budgets and reduce expenses
wherever possible. One way Han-
kins and his fellow managers have
succeeded at this is through
adopting new financial manage-
ment technology to help them cre-

ate more accurate budgets with
less administrative overhead.

“We’ve switched from compiling
budget spreadsheets by hand,
which used to take days or weeks,
to a Web-based budgeting applica-
tion called Microsoft Forecaster
that automates the entire pro-
cess,” he said. “By managing our
resources more effectively, we can
put a bigger slice of every dollar
toward helping people in need.”

Other ways the Cleveland-area
Red Cross and chapters elsewhere
have streamlined their operations
include delivering more volunteer
training classes online instead of
in a classroom, and using the Web
and e-mail to reach a larger pool
of potential donors at a lower cost
compared with regular mail.

“Technology has made a big dif-
ference in helping us work
smarter,” Hankins said, “so our
donors can know that their gifts
truly have a positive impact in
this community.”

More information on FRx Soft-
ware Corp. products can be found
at http://www.frxsoftware.com.
The “Events” section gives dates
and locations of upcoming FRx
Express events where attendees
can learn more about Microsoft
FRx, Microsoft Forecaster, tricks
and tips, customer perspectives,
and more.

Cost-Saving Techniques Help Local 
Charities Focus On Relief Programs 
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(NAPSA)—Gone are the days
of simply displaying school spirit
on bumper stickers and T-shirts.
Today, many people are finding
ways to bring school spirit home
and display favorite collegiate
logos proudly on their homes. 

One manufacturer is respond-
ing to this surge of school spirit by
creating products that sing the
praises of a particular school. 

Loyal alumni and sports fans
who are considering upgrading to
a more energy-efficient air-condi-
tioning unit may want to look into
York®, a brand of the Unitary
Products Group of York—a John-
son Controls Company. 

York heating and air-condition-
ing equipment has been redesigned
to display your favorite collegiate
logos. 

Loyal fans can get condensing
unit panels that bear the logos of
more than 77 different colleges
and universities. 

The logos are applied to
painted, customized panels that
replace the standard condensing-
unit panels on the York Affinity™

series of air conditioners or heat
pumps, so you can proudly dis-
play your favorite college logo on
the lawn for all the neighbors to
see. 

If you have trouble choosing
just one college to support, you
can select an Affinity air condi-
tioner or heat pump with a choice
of color options. The units are
available with a choice of seven
color panels—standard Cham-
pagne or Terra Cotta, Jet Black,

Stone, Bermuda, Chocolate or
Gun Metal. 

In addition to being innovative
on the outside, these units are
also innovative on the inside. 

The Affinity air conditioner fea-
tures the QuietDrive™ System,
which provides energy-efficient,
quiet operation and delivers pre-
cise temperature and humidity
control. 

Although distributors stock the
logo panels geographically, you
can order any available logo
through a York dealer. 

For more information about
Affinity air conditioners, visit the
York Web site at www.yorkupg.
com or call (800) 910-YORK. 

Bringing School Spirit To The Home Front 

There are many ways to display
school spirit and heating, ventila-
tion and air-conditioning units
are a new way. 

(NAPSA)—When replacing a
windshield, always ask for an orig-
inal equipment windshield and
factory-quality adhesives/sealants,
installed by certified professionals.
Original equipment windshields
have better optical quality and
sound insulation. For more infor-
mation, visit www.carlite.com.

**  **  **
Although they often come with

cute names like “I Love You” and
“Melissa,” the damage that com-
puter viruses can do to your
machine and files is anything but
adorable. Virtual Sandbox from
Fortres Grand Corporation is a
desktop security system that
takes advantage of virtualization
technology, providing the freedom
and control to surf the Internet
and open e-mail attachments
without worrying about viruses
and other threats. Virtual Sand-
box is available online for a one-
time fee of $19.95. To learn more,
visit www.virtualsandbox.com.

**  **  **
Vacationers waste precious

time trying to locate compatible
batteries for their cameras and
watches while traveling. As a pre-
caution, try opting for products
that will minimize this hassle.
Multifunctional G-Shock and
Waveceptor watches and Exilim
digital cameras are known for
their long and/or rechargeable
battery life. That’s one less thing
to worry about!  

**  **  **
To help parents and guardians

protect their children, the
National Center for Missing &
Exploited Children and Duracell
developed the Power of Parents at
www.duracell.com/parents. It dis-
pels common child-safety myths
and provides early intervention
tips and tools, including a down-
loadable, step-by-step child iden-
tification kit. The program also
features a unique e-mail service
to remind parents and guardians
to update their child’s ID photo
every six months.

**  **  **
A new high-performance mate-

rial that boasts three times the
holding power of ordinary swim-
suit fabrics is making a big splash
among women. What the fabric
does is lengthen and slim the
body, giving it shape and defini-
tion. To learn more about the 
new swimsuit collection, visit
www.cyberswim.com. 

**  **  **
Careers for women can include

some exciting and lucrative jobs in
the skilled trades, report the
experts at the National Association
of Women in Construction
(NAWIC). The organization has
advanced the causes of all women
in construction, from tradeswomen
to business owners. Learn more at
www.nawic.org.

**  **  **
Termites destroy more homes

each year than fires or floods. To
protect your house, you can apply a
new generation of termite killers
made for do-it-yourselfers. Bayer
Advanced™ PowerForce® Carpenter
Ant & Termite Killer Plus kills on
contact and keeps on killing for up
to four months. Visit www.bayerad
vanced.com or call (877) BAYERAG
for more information.

**  **  **
A national recipe contest that

gives meaning to the term “batter
up” is inviting bakers to let their
creativity flow by submitting their
best-tasting Bundt cake. It runs
through September 1, 2006. For
entry rules and prize information,
visit www.nordicware.com.

(NAPSA)—You may want the first
person you tell about an upcoming
vacation to be your insurance agent.
The U.S. Department of State rec-
ommends travelers check to see if
their health insurance is valid in dif-
ferent destinations, before heading
off on a trip. Doing so could help save
you more than a few headaches while
you’re on the road. Try these addi-
tional tips for staying healthy while
traveling: 

Know Before You Go
Talk to your doctor about the

places you plan to visit and find
out if you need any vaccinations
before going. Remember that the
Centers for Disease Control and
Prevention says some vaccines
take up to six weeks to become
fully effective. That means if you
need a shot, you should try to get
it well before your actual trip.

Healthy Travels
Pack prescription medication

and basic over-the-counter medi-
cine in your carry-on luggage—not
in your checked bags. That way, if
your checked bags get lost, it will
just be an inconvenience and not
an emergency. Also, make an
effort to sample the local fare, but
be certain to tell your waiter
about any food allergies you may
have before ordering. 

Fun In The Sun
Even if you’re not going to

Tahiti, odds are you’ll be walking
around in the sun. Be sure to pro-
tect yourself by using a sunblock
with an SPF of at least 15 and a
wide-brimmed hat. Just know
that not all hats block the sun’s rays
equally well. Some are specifically
designed and certified to offer maxi-
mum sun protection and some are
not. For instance, hats made by
Tilley Endurables are certified
with an Ultraviolet Protection
Factor of 50+ (the highest rating
given). Tilley Mesh Hats are also
equipped with new “3D” mesh fab-
ric as well as Hydrofil™ Anti-
Sweat Bands. Like all the com-
pany’s hats, they block 98 percent
of the sun’s rays and are designed
to keep travelers’ heads cool.

For more information, visit
www.tilley.com. 

Tips For Healthy Trips

Safe Trips—The right type of hat
can protect a traveler’s head and
skin from harmful UV rays.

(NAPSA)—Parents and kids
can check out age-appropriate
Web sites such as KOL Jr., which
is AOL’s Web site, designed specif-
ically for children ages 2 to 5. It
features a Web cartoon called
“Pilar’s Adventures” that was cre-
ated by a teacher turned program

designer, as well as interactive
educational games, music and
kid-friendly movie clips that fea-
ture the Muppets, Trollz, Chicken
Little, Cinderella, Bambi and
more. For more information, visit
www.koljunior.com.




