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(NAPSA)—How serious are
Americans about TV? The average
consumer takes up to 13 months to
make a television selection accord-
ing to a recent study from Pioneer
Electronics (USA) Inc. That’s
longer than people usually spend
shopping for a car. 

Some experts agree that con-
sumers spend so much time
searching for the perfect television
because the amount of misinfor-
mation is immobilizing. For exam-
ple, some people say a plasma TV
will only last for a few years, but
most major manufacturers report
estimated life spans based on con-
trolled laboratory testing of 60,000
hours to half brightness, which is
about 20 years of watching the
tube eight hours a day.  

It  is time to clear the air.
Many of the facts below are
based on the results of a Pioneer
Electronics (USA) Inc. sponsored
White Paper by IDC, a leading
provider of global IT research
and advice, titled “Mythbust-
ing—Just the Facts on Plasma
TV Performance.” The study was
released in conjunction with the
launch of four new Pioneer Pure-
Vision plasma televisions.  

MYTH: All flat screen TVs are
plasmas.

FACT: There are two types of
flat screen TVs: plasma and LCD.
The IDC white paper noted that
while LCD televisions are now
available in larger sizes appropri-
ate for a home theater, plasma
televisions provide accurate bright-
ness and colors for movie level
viewing.  

Another important note is that
not all flat screen TVs are high
definition. Consumers looking for
high definition need to be sure
they are buying HDTV.  

MYTH: The brighter the TV,

the better the picture quality.   
FACT: While “absolute bright-

ness” is lower for plasmas than
LCD, the study found that bright-
ness and color consistency from
side-to-side was equally important
for picture quality. Compared to
LCD, plasma remains more consis-
tent across the entire width of the
display without worry of “dead
spots” or “hot spots” which are
areas where the brightness can
differ noticeably—making the pic-
ture look distorted.  

MYTH: All televisions can pro-
duce accurate colors.

FACT: According to IDC’s
White Paper, today’s plasma TVs
exhibit more accurate colors that
more closely adhere to the stan-
dards set by the Motion Picture
and Television Association. These
billions of colors provide the
viewer with a more realistic and
lifelike image while watching a
movie, sports or television shows.

MYTH: The higher the contrast
ratio, the better the picture quality.

FACT: Generally this is true,
however contrast ratios are mea-
sured in so many different ways, it
is hard to compare ratings from
different manufacturers. A more
important level to consider is the
black level. When measuring black
levels, plasma outperformed the

LCD and even the standard tube
TV tested. Better black levels
mean more detail in dark scenes
creating an almost three-dimen-
sional picture for the viewer. Pio-
neer’s television experts suggest
that when shopping for a new TV,
you should ask the salesperson to
turn the TV off for a few minutes
so you can see the empty screen. If
it looks black when the set is off,
you’ll probably get good black lev-
els when it’s on. Be skeptical if the
set looks gray or greenish black.  

MYTH: In order to get a good
picture, you have to sit right in
front of the TV. 

FACT: Some types of TVs do
have a “sweet spot” where the
viewer gets the best picture, but
IDC found that plasma TVs
offered the widest viewing angle.
“Regardless of where you are in
the room, the image quality on
plasma will look very similar. Also,
even if you’re seated in a fixed
position, you won’t be able to see
any difference in quality when, for
example, a person walks across
the screen or a football flies from
one end of the screen to the other,”
the group reported.

MYTH: Plasma screens are
subject to permanent image reten-
tion (also known as “burn in”).

FACT: IDC ran a 48-hour “tor-
ture test” by putting a static image
(like a DVD menu screen) on each
television to try and “burn” images
onto the screens. Following the 48
hours, they ran a continuous video
for another 24 hours. At the end of
the full 72-hour testing period,
there was no report of “burn in” on
any of the televisions. That doesn’t
mean it’s a good idea to leave a
DVD menu on any television for a
weekend, and this does not guar-
antee that an individual user will
not experience image retention.

Tuning In To Some Truths About TVs

A study found that new types of
plasma TVs can last 20 years.

(NAPSA)—Smooth, creamy Hass
avocados offer health-conscious indi-
viduals a smart substitute for
spreads and dips typically laden with
cholesterol and saturated fat. One
of the only fruits containing monoun-
saturated fats, avocados can be used

to help manage the
risk of cardiovascular
disease when eaten as
part of an overall
lower-fat and calorie-
controlled diet. 

A healthy type of
fat, a silky smooth
texture and a light,
nutty flavor make

Del Monte Hass avocados a “must
have” fruit. The best way to tell if
a Hass avocado is ready for
immediate use is to gently
squeeze the fruit in the palm of
your hand. Ripe, ready-to-eat
fruit will have a dark green to
black pebbly skin and will be
firm yet will yield to gentle pres-
sure. 

As a substitute for mayonnaise
on sandwiches, mashed avocados
are hard to beat. Another healthy

substitution is avocado dip in-
stead of sour cream-based dip.
Two ounces of traditional potato
chips with two tablespoons ranch
dip gives you 35g of fat, but two
ounces of baked tortilla chips
dipped into two tablespoons gua-
camole provides only 7g of fat.
There are lots of ways to use ver-
satile Del Monte avocados to cut
your saturated fat. Here are some
other great ideas.

• Top a baked potato with
mashed avocados instead of sour
cream or butter

• Spread bagels or toast with
mashed avocados instead of cream
cheese or butter

• Add sliced avocados to sand-
wiches instead of cheese

• Use chopped avocados in-
stead of cheese in a salad or an
omelet

For more information on Del
Monte Hass avocados, go to
www.freshdelmonte.com and for
more information on how to enjoy
the recommended 5 cups of fruits
and vegetables needed each day,
visit www.5aday.org.

Avocados—A Spread Above The Rest 

Pivonka

Note to Editors: Eightieth in a series of monthly 5-A-Day columns. More
stories at www.napsnet.com and search: “Pivonka.”
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Mashed Avocados Versus Other Spreadable Fats

Two Tablespoons of... Calories Total Fat (g) Saturated Fat (g) Cholesterol (mg) Sodium (mg)

Mashed Avocadoes 48    4.4            0.6     0           2

Butter              204                    23     14.6                 61  164

Mayonnaise                200   22            3                   10     180

Margarine (stick)          197    22             4    0      183

Peanut Butter             188  16           3   0    147

Cream Cheese            88.5 8.6        5.4  27    202

Sour Cream                 51   5          3  11     13

(NAPSA)—Think quickly. Who’s
on Mount Rushmore? If you can’t
answer, you’ve got plenty of com-
pany. Research reveals 87 percent
of Americans can’t name all four
U.S. presidents featured on the
national memorial.

In addition, a recent telephone
survey questioning more than
1,000 respondents, discovered
that almost one-third of those sur-
veyed did not know there are four
presidents—George Washington,
Thomas Jefferson, Abraham Lin-
coln and Theodore Roosevelt—fea-
tured on the mountain. 

However, if given an option,
people surveyed said they knew
who they’d like to see on Rush-
more. Twenty-two percent chose
John F. Kennedy Jr., followed by
Ronald Reagan (21 percent) and
Franklin Roosevelt (15 percent).
Don’t plan on seeing any of these
new faces anytime soon though—
the national monument will
never add another president, due
to an agreement with the family
of Gutzon Borglum, the sculptor
of the Mount Rushmore National
Memorial.

While worrying if people can
name the presidents on Mount
Rushmore may seem like making
a mountain out of a molehill,
educators say it does point to a
larger problem. Many students
are not learning American his-

tory or lessons about the coun-
try’s founding fathers. The “Jeep®

Commander in History” essay
contest may help change that.
The educational program re-
wards children for learning about
American history and the com-
manders in chief. 

“With this survey, we identi-
fied the need to promote civics
and national history education,”
said Jeff Bell, vice president,
Jeep, the company that spon-
sored the study. “We think this
initiative is a good opportunity to
reach the younger generation
and instill an interest in our
nation’s past.”

The contest is open to seventh
graders, an age when American
history is a central part of the cur-
riculum. Students are invited to
submit a 350-word essay with
their thoughts on the following
two subjects:

• Choose one of the Mount
Rushmore presidents and explain
what you feel was his most impor-
tant contribution to the history of
the United States. 

• What advice would you give
the current president and future
commanders in history that
would support America’s ideals of
freedom? 

Student essays can be submitted
by parents, guardians or teachers
at www.JeepCommanderInHis
tory.com or by mail. Essays must
either be postmarked or submitted
online by Friday, Feb. 3, 2006. 

The grand-prize winner will be
announced on Monday, March 6,
2006, one day after the bill was
signed in 1925 granting permis-
sion for Mount Rushmore to be
carved. The author of the grand-
prize-winning entry will be
awarded a family vacation for up
to seven people to visit Mount
Rushmore National Memorial in
celebration of the monument and
the Jeep brand’s 65th anniversary.

The contest coincides with the
launch of the 2006 Jeep Comman-
der—the first seven-passenger
4x4 that is Jeep Trail Rated, and
the only SUV in its class to offer a
choice of two V-8 engines. 

More information on the survey
and contest can be found at the
Web site www.JeepCommanderIn
History.com.

Recognizing The Faces Of History

A new essay contest gives stu-
dents the chance to come face-
to-face with history.

(NAPSA)—A 2005 survey indi-
cated grower satisfaction levels of
91 percent with the weed control
of Roundup Ready technology in
corn. This was the seventh consec-
utive year the brand scored satis-
faction levels over 90 percent.

Many parents are pleased to
discover that a popular new video
game called Backyard Skate-
boarding has no violence or foul
language. Instead, the game is
packed with creative moves,
voice-overs and funny tricks.
Players pick a helmet, shirt and
griptape design and decorate
their board. For more information
on Backyard Sports, go to www.
backyardsports.com. 

On the front of virtually every
game package is an ESRB rating
symbol indicating which games
are appropriate for which ages.
On the back, next to the rating
symbol, are content descriptors
that detail content in the game
that may have triggered a rating
or might be of interest or concern.
For more about computer and
video game ratings, or to search
for ratings information before
heading out to the store, visit the
ESRB Web site at www.esrb.org.

“Must Love Dogs” will be avail-
able on DVD December 20. The
romantic comedy from Warner
Home Video follows Sarah, played
by Diane Lane, as she reluctantly
navigates the Internet dating
world. When she meets her per-
fect match, Jake (played by John
Cusack), she nearly passes him
by. With a witty script and popu-
lar stars, the movie has been
called a “delightful surprise” and
great for a blind date. For more
information, visit www.mustlove
dogsmovie.com.

A year ago, the world came
together to help victims of a
tsunami that devastated South
Asia. Hurricane Katrina cut a wide
swath across the Gulf Coast as
well. The devastation led Oxfam to
launch a rebuilding effort in both
areas. It was the largest humani-
tarian response in history. Learn
more at www.oxfamamerica.org.




