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Robert E. Swift
(NAPSA)—From a front-page

article in industry trade newspa-
per Women’s Wear Daily (WWD):
“The U.S. textile industry just
keeps on unraveling. Burlington
Industries Inc. filed for bank-
ruptcy court protection on Thurs-
day. The news came a day after
VF Corp. announced plans to cut
13,000 jobs.”

“Cone Mills and Dan River
recently recorded losses for the
nine months ending in Septem-
ber.” Noted the executive director
of the Textile Distributors Associa-
tion, “It (Burlington’s announce-
ment) has a ripple effect that is
far beyond the textile industry. In
towns where they’re located, if
they shut plants, they can effec-
tively shut down the whole town.”

The September 11 terrorist
attacks rightly rallied the govern-
ment in support of the airline
industry and other businesses so
dramatically affected by the tragic
event. New York City alone lost
79,000 jobs so far. So in the inter-
est of supporting a sagging econ-
omy, the Administration should
consider other segments which
are also in critical condition.

The textile and apparel indus-
try lost more than 600,000 jobs—
approximately six times the num-
ber of jobs projected to be lost
from the airlines—since the
advent of the North American
Free Trade Agreement in 1994.
These jobs are lost forever because
the mills are closed. Without gov-
ernment intervention that alters
policies which make imports more
attractive, or which encourage
companies to move manufacturing
jobs offshore, the manufacturing
sector, not only in textiles and
apparel but throughout indus-
tries, will be deeply weakened.

America continues to lose jobs
here in direct proportion to
increases in manufacturing as-
signments shifted outside the U.S.
China is a dramatic case in point.
According to a Cornell University

study, investments in China by
American firms have increased
from $200 million in 1989 to $7.8
billion in 2000, and the country
once described as a “sleeping
giant” is now our fourth largest
trading partner. This dramatic
growth in trade and investment
with China has had a significant
negative impact on employment
and wages for workers in the
United States, according to
another study funded by the fed-
eral government. Its findings
strongly indicate that trade is
leading to a massive shift of jobs
around the world, with a growing
mass of losers, including the U.S.

More than 80 U.S.-based corpo-
rations announced their intention
to shift production to China
between October 2000 and August
2001, an estimate that may reflect
only half of all shifts. The projected
number of jobs lost as a result was
as high as 34,900, compared to
26,267 jobs lost to Mexico and 9,061
lost to other Asian countries.

No wonder consumer confi-
dence is down. In the corporate
quest for lower production costs
and higher profits, shifts to China
and other countries, stagnating
wages and massive layoffs, the
promise of rising standards of liv-
ing as a consequence of globaliza-
tion has turned to disaster for
many American wage earners
while their foreign counterparts
take their jobs.

The Made in U.S.A. label is
more important than ever. This
statement points to an American
worker’s labor, which is drawing
pay and contributing to our econ-
omy. Until our government acts to
reverse the perilous position
they’ve placed our manufacturing
sector in, it’s our most effective
means to keep jobs here. Look for
it when you shop this holiday sea-
son and beyond.

Robert E. Swift is executive
director of the Crafted with Pride
in U.S.A. Council, headquartered
in New York City.

It’s Not A Happy Time For Many Jobless 
Manufacturing Workers In America

How American
Business Works

(NAPSA)—When it comes to
productivity, Americans are all
business. In 2001, American work-
ers recorded some of the highest
levels of productivity in the world. 

A survey found American
employees produced at higher lev-
els than the UK, France, and
Hungary and Austria with produc-
tivity levels of 61 percent, com-
pared to levels of 50 and 60 per-
cent by most businesses in other
global regions.

The study, called “Lost Time:
The Global Productivity Survey,”
was conducted by Proudfoot Con-
sulting. The survey shows that
based on 225 working days, 88 are
lost due to unproductivity, costing
business $2,375.1 billion dollars
annually. If American businesses
functioned at the optimal 85 
percent productivity level, then the
U.S .  c ou ld  po tent ia l l y  ga in
$1,461.6 billion annually. Some
economists are encouraged by the
survey’s price tag for increasing
U.S. productivity to higher levels:
Zero. Proudfoot speculates the
quality of existing business tech-
nology  and workers  wi l l  l e t
American companies improve pro-
ductivity through internal adjust-
ments rather than large capital
investments. 

For more information, visit
www.proudfootconsulting.com.

A study found 2001 U.S.
employee productivity levels
were significantly higher than the
global average.

(NAPSA)—Research now being
conducted in space may one day
result in a better paint coverage
for your house, faster-acting medi-
cines, computers that can accom-
plish more and milk that doesn’t
separate.

Research taking place aboard
the International Space Station
has discovered a new approach for
suspending fine particles in fluids.
Such collections of particles,
called colloids or colloidal suspen-
sion, may help researchers better
understand  how to manipulate
small particle assemblies found in
fluids such as water and organic
solvents. 

This can prevent the particles
in fluids from organizing them-
selves or coagulating into a disor-
dered gel-like structure.

Paint is an example of a fluid
that contains suspended colloidal
particles. If such particles become
unstable, they clump together caus-
ing paint to thicken substantially.

“The International Space Sta-
tion allows the research to happen
in a microgravity environment
which permits us to make delicate
structures that would otherwise
(on earth) fall to the bottom of the
beaker, as they would not support
their own weight,” said David
Weitz, professor of applied physics
at Harvard and principal investi-
gator in NASA’s Experiment of
Physics of Colloids in Space.  

By tailoring the interactions
between the particles, the research-
ers are able to engineer the desired
degree of colloidal stability into the
mixture. 

That means scientists will be
able to create designer colloidal flu-
ids, gels and even crystals. This
designer capability will assist in
developing improved materials such
as photonics. 

Photonics are materials that con-
trol the flow of light and may be
used in optical communications.

The experiment is operated
remotely from the NASA Glenn
Research Center’s Telescience Sup-
port Center in Cleveland, Ohio and
at a site in Harvard University. 

Data is downlinked at the con-
clusion of the day’s operations and
when the experiment is complete,
test samples will be transferred to
the Space Shuttle for the return
trip to earth. For more information
on research topics and progress on
the International Space Station,
v i s i t  N A S A’ s  W e b  s i t e  a t
http://spaceflight.nasa.gov.

Suspended in Space: Research On Particles

Being able to research in a
microgravity environment is help-
ing scientists to discover new
potential product applications.

(NAPSA)—There are steps you
can take to protect yourself from
the consequences of diabetes.
Seventy-five percent of people with
diabetes die from heart attacks and
strokes—and many die younger
than the rest of the population.
Most people know that people with
diabetes must control their blood
sugar. Now it’s known that man-
aging blood pressure and choles-
terol is just as important. This news
can help the 16 million Americans
with diabetes protect their hearts
and live longer, healthier lives.

“If you have diabetes, you are
at a very high risk for heart attack
and stroke. But you can take con-
trol and lower your risk by man-
aging blood glucose, blood pressure
and cholesterol,” said Dr. Allen M.
Spiegel, who directs the National
Institute of Diabetes and Digestive
and Kidney Diseases of the
National Institutes of Health. 

Based on new scientific studies
showing a dramatic link between dia-
betes and heart disease, the National
Diabetes Education Program (NDEP)
has launched a nationwide campaign
to help people learn how to “Be Smart
About Your Heart: Control the ABCs
of Diabetes.” The urgency of this cam-
paign is underscored by the latest
statistics showing that diabetes
among adults increased by 49 per-
cent from 1990 to 2000.  

A is for A1C: The A1C (A-one-
C) test—short for hemoglobin A1C—
measures your average blood glu-
cose (sugar) over the last 3 months.
Target number:  below 7.

B is for blood pressure: High
blood pressure makes your heart
work too hard. Target number:
below 130/80.

C is for cholesterol: LDL (the
bad cholesterol) builds up and
clogs your arteries.  Target LDL
number: below 100.

New research also shows that
people with diabetes can live
longer and healthier lives with
relatively small improvements in
these three critical areas.

To assist people with diabetes
and members of their health care
teams in managing the ABCs of
Diabetes, the National Diabetes
Education Program and the Ameri-
can Diabetes Association are dis-
tributing a new brochure for people
with diabetes that includes a wallet
card to help them track their ABC
numbers. The brochure includes
recommended A1C, blood pressure
and cholesterol targets, questions
to discuss with health care pro-
viders, and action-steps to lower
the risk for heart attack and stroke
and other diabetes problems.

To get the free brochure with
wallet card and to learn more
about diabetes, call 1-800-438-
5383 or visit NDEP’s Web site at
http://ndep.nih.gov. The NDEP is
a joint initiative of the National
Institutes of Health and the 
Centers for Disease Control and
Prevention.

Use the ABCs to Combat Diabetes’ Biggest Risk

(NAPSA)—Strollers continue
to be the mode of choice for busy
parents looking for a convenient
way to transport their children in
stores, parks, sidewalks and
malls. Many strollers, such as the
Evenflo Easy Comfort Plus™

Stroller, are designed to be easy to
maneuver and have plenty of par-
ent-friendly features such as a
one-touch brake, a one-hand fold-
ing mechanism, lots of storage
space, and a cup holder for par-
ents. To get more information
about products for parents and
babies on the go, visit www.even
flo.com or call 1-800-233-5921.

The Dreyer ’s/Edy’s Golden
Cone Club is not for the occasional
cone licker or sundae slurper.
Membership in this four-scoop
club is reserved for individuals at
least 50 years old with a serious
affection for a good bowl of ice
cream. Members receive The
Golden Cone Club newsletter, dis-
count coupons for ice cream prod-
ucts—including M&M/Mars,
Whole Fruit Sorbet, Dreamer,

Starbucks, Godiva, Healthy
Choice and more. To apply, send
proof of age (50 years or older—
copy of a driver’s license, birth
certificate or AARP card), a check
or money order for $3 to cover
shipping and handling, and name
and address to: Golden Cone
Club, Dreyer’s and Edy’s Grand
Ice Cream, 5929 College Ave.,
Oakland, CA 94618. Allow six to
eight weeks for delivery of the
membership kit. 

***
The whole object of comedy is
to be yourself and the closer you
get to that, the funnier you will
be.

—Jerry Seinfeld
***

***
The great law of culture: let
each become all that he was cre-
ated capable of being.

—Thomas Carlyle
***

***
If we all did the things we are
capable of doing, we would lit-
erally astound ourselves.

—Thomas Edison
***


