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User-Friendly Vacation
Planning Web Site

(NAPSA)—Orlando’s official
Web site—Orlandoinfo.com—now
features improved navigation tools
and more extensive information for
those planning an Orlando vaca-
tion, including tips for traveling
with children, navigating attrac-
tions and saving time and money.
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By accessing a popular travel

Web site, you could win an
Orlando family vacation.

It also features new e-commerce
options where visitors can take
advantage of discount attraction
and culture venue tickets; great
savings on hotel rooms and pack-
ages; and rental car and airfare
reservations.

As an added incentive, the mil-
lionth person to access Orlando
info.com will win an “Ultimate
Orlando Family Vacation,” includ-
ing round-trip airfare for four on
AirTran Airways, a seven-night
stay at the Radisson Barcelo Hotel
Orlando and $1,500 to be used at
Orlando’s Official Visitor Center.

For a free Orlando vacation
planning kit, call 1-800-551-0181.
Vacationers arranging a trip to
Orlando can also call 407-363-5872
to speak with an Official Travel
Counselor who will provide
vacation-planning information
from 8 a.m. to 5 p.m. EST every
day of the year except December
25.





