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(NAPSA)—Social media is a popular 
pastime for work and play for nearly 70 
percent of Americans.1 For job seekers, 
social networking sites can be useful tools 
to share professional experience, network 
with peers and employers, and seek job 
openings, but the content that individuals 
post on social platforms could be detri-
mental during the job hunt.

Companies often use social media to 
research job candidates during the inter-
view process to learn more about them. 
And, unfortunately, if a candidate’s social 
media presence contains unsavory pho-
tos, comments or posts, that information 
can be factored into the decision about 
whom to interview and ultimately hire. 

The bottom line: Individuals seeking 
a new job would be wise to remove any 
potentially damaging photos or content. 
That said, can you truly hide your social 
identity? Dan Konzen, Phoenix Cam-
pus chair for the College of Information 
Systems and Technology at University of 
Phoenix, said the answer may be “no,” 
but he has tips to help clean up your so-
cial identity.

Can Social Media Cost Me My Job?
The easy solution to hide your social 

identity seems to be to delete it entirely, 
but this may not be the best option for 
job seekers. Hiring managers are actual-
ly less likely to interview candidates who 
don’t have a social media presence.2 

Individuals must be careful, though, 
of what content is posted online. Know-
ing that a potential employer may be 
looking at your social media presence, 
it’s best to present yourself in the most 
flattering way. It’s not just about what 
you post, it also applies to what friends 
are posting about you, as the content is 
discoverable. 

Some social media snafus include 
inappropriate photos, videos or con-
tent; alcohol or drug use; discriminato-
ry comments; slander toward previous 
company or fellow employees; and poor 
communication skills. 

Current employees should also be 
wary of their online presence. Nearly 
half of employers said they use social 
media to research current employees, 
and one-fourth have fired an employee 
for what they found.3

Tips to Clean Up Your Social Identity
Konzen warns that what individu-

als post online can never be completely 
hidden, but people can take steps to help 
clean up their social identity.

“Consider how your social media 
accounts are perceived by others of dif-
ferent backgrounds, such as a recruit-
er sharing it with a hiring manager,” 
Konzen said. “The best way to clean 
up your social identity is to be aware of 
what is already out there and be mindful 
of what you post.” 

Konzen shares the following tips to 
help clean up your social identity:
•	Remove any provocative, inappropriate 

or distasteful photos or comments. This 
includes ones you’ve been tagged in by 
friends. Contact the poster and ask him 
or her to remove the photo or content. 
If that isn’t possible, untag yourself. 

•	Tools such as justdelete.me and Light-
beam can help you manage accounts 
and see who’s viewed your profiles.

•	Google yourself and set up Google 
Alerts to monitor your online pres-
ence. If you find anything concerning, 
chances are, hiring managers will, too. 

•	Edit past social media and blog posts 
for grammatical errors. Poor commu-
nication skills on social media are a re-
flection of your brand. Consider mak-
ing your social media profiles more 
career focused. Think of the type of 
candidate the employer is seeking and 
model your social media accounts after 
that. Creating a profile under a pseud-
onym can be used to keep in touch with 
old friends or post content that may not 
be work appropriate.

Expert Tips To Help Job Seekers Clean Up Their Social Identity 

Job seekers may care to consider the 
reaction of potential employers be-
fore posting on social media.

1www.pewinternet.org/fact-sheet/social-media
2www.careerbuilder.com/share/aboutus/pressreleasesdetail.aspx?ed=12/31/2016&id=pr945&sd=4/28/2016
3www.careerbuilder.com/share/aboutus/pressreleasesdetail.aspx?ed=12/31/2016&id=pr945&sd=4/28/2016
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***
Those who would give up essential Liberty, to purchase a little temporary Safety, 
deserve neither Liberty nor Safety.

—Benjamin Franklin
***

***
There has never been a perfect government because men have passions, and if 
they did not have passions, there would be no need for government.

—Voltaire
***

***
Man’s main task in life is to give birth to himself, to become what he potentially is.

—Erich Fromm
***

***
He who has a why to live can bear with almost any how.

—Viktor Frankl
***

***
The world is a dangerous place—not because of the people who are evil but 
because of the people who don’t do anything about it.

—Albert Einstein
***

***
Some of us have great runways already built for us. If you have one, take off! But 
if you don’t have one, realize it is your responsibility to grab a shovel and build 
one for yourself and for those who will follow after you.

—Amelia Earhart
***

***
To be loved, be lovable.

—Ovid
***

***
We can often do more for other men by trying to correct our own faults than by 
trying to correct theirs.

—Francois Fénelon
***

***
It is the nature of man to rise to greatness if greatness is expected of him.

—John Steinbeck
***

***
Joy is not in things; it is in us.

—Richard Wagner
***

***
I like to listen. I have learned a great deal from listening carefully. Most people 
never listen.

—Ernest Hemingway
***

***
I think and think for months and years. Ninety-nine times, the conclusion is 
false. The hundredth time I am right.

—Albert Einstein
***

In the early 1500s,  locksmith 
Peter Henlein of the Free City of 
Nuremberg produced what would 
later become “the marvel of the age,” 
the Nuremberg Egg. This “egg” was 
the prototype for all subsequent 
timekeepers that could be carried 
on the person, and a study of its 
method of construction sheds light 
on all watches made since.

(NAPSA)—When a brand reaches 
65 years in business and is still grow-
ing, the general assumption is that it’s 
offering a superior product. While that’s 
certainly true in the case of Church’s 
Chicken, which turns hand-battered, 
double-breaded chicken, fresh-cooked 
fried chicken and delicious scratch-
made honey-butter biscuits into great 
chicken experiences that guests love, the 
food is only half of the story. The oth-
er half could prove inspiring to many 
younger firms. 

The equally important flip side of 
the company’s recipe for success is a 
commitment to connecting with cus-
tomers, franchisees and team members. 
Church’s CEO, Joe Christina, explains: 
“At the heart of any restaurant business 

is a relationship with guests,” he says. 
“We’ve been proud to make connections 
with our community since Mr. George 
Church founded the brand in 1952. 
That’s only possible through hardwork-
ing team members and terrific franchi-
sees around the world who are all dedi-
cated to delivering on that heritage.”

Unlike many places, Church’s has 
built its heritage status through mean-
ingful connections and uniting people 
and communities over quality fried 
chicken. It calls it “chicken passionates 
serving other chicken passionates” and 
it plays out across multiple initiatives. 

The company supports scholarships 
for deserving high school students and 
donates millions of meals yearly to No 
Kid Hungry. It’s also one of the first 
brands to embrace video storytelling 
through its Church’s Loves Community 
video series: www.youtube.com/user/
churchschicken. 

“Guests and loyal fans don’t simply 
visit Church’s for our delicious fried 
chicken and honey-butter biscuits, but 
also because of memories made here 
and how we support our communities,” 
Christina finished. 

Learn More
For further information about 

Church’s Chicken and the brand’s 65th 
anniversary year, or how it’s grown to 
more than 1,600 restaurants globally, 
visit www.churchs.com.  

Fresh Food At 65

From its earliest days, one restaurant 
chain has been all about the chicken.

(NAPSA)—The more you know 
about a devastating disease such as amy-
otrophic lateral sclerosis (ALS), some-
times called Lou Gehrig’s disease, the 
better you can learn to deal with it. 

Understanding ALS
ALS is a progressive disease that at-

tacks the nerve cells that control volun-
tary movement. No one knows for sure 
what causes ALS, and there’s no known 
cure. Here’s a look at one man’s story. 

Like most people in their 50s, “Da-
vid”* was thinking about how to manage 
work, helping his children finish college 
and starting to consider what the next 
chapter might be, when his wife, “Gina,” 
noticed that he was having trouble ty-
ing his shoelaces. They joked that he 
was either too stressed or too relaxed, 
but when David’s left leg started feel-
ing weak, he finally went to a doctor. It 
turned out to be ALS. 

After seeing a neurologist, David and 
Gina did a little research to understand 
this disease. They learned that ALS af-
fects nerve cells in the brain and the spi-
nal cord that send messages throughout 
the body. When these nerves start to die, 
the brain can’t control muscle move-
ment. Ultimately, patients can become 
weak and then paralyzed. 

“Of course we were completely over-
whelmed at first,” says David. “Gina was 
my rock, but I’m worried about her, 
too—I depend on her more and more.” 

Gina has become somewhat of an ex-
pert. “We want to do everything we can 
to help ourselves now—and we want to 
help researchers understand more about 
this disease so that future generations 
won’t have to even worry about it, ever.”

May is ALS Awareness Month. In 
May 1939, Lou Gehrig, a beloved base-
ball player, first brought attention to 
this disease that sadly bears his name. 
Over 78 years later, researchers have 

made some inroads into understand-
ing some of the causes and are work-
ing hard to put together pieces of this 
puzzle. 

What’s Being Done
Because learning more about ALS is 

an important step in the battle to defeat 
it, the federal Agency for Toxic Sub-
stances and Disease Registry (ATSDR) 
has developed the National ALS Regis-
try to gather confidential health infor-
mation from people who are living with 
the disease. 

What You Can Do
You can learn more about the Reg-

istry from www.cdc.gov/ALS. Dr. Paul 
Mehta, a medical expert with the ATS-
DR, explains: “This information can 
help doctors and scientists learn more 
as we work toward what causes ALS.”

When Minor Symptoms Turn Out 
To Be A Major-League Disease

Baseball great Lou Gehrig was felled 
by amyotrophic lateral sclerosis (ALS) 
78 years ago. Today, researchers are 
hoping to discover more about its 
cause and possible treatments.

*Based on real people; the names are not used to protect patient privacy.




