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(NAPSA)—The ongoing devel-
opment of what is the most pro-
ductive natural gas field in Texas
is continued good news for con-
sumers who use natural gas.

Increasingly, natural gas is the
fuel of choice for many consumers
for heating, cooling and running
appliances because it is clean
burning and safe. 

Developing the potential of
domestic sources of natural gas
and new ways to access those
deposits can help to create jobs,
reduce the need for imports and
offer a steady source of fuel—
which is good news for consumers.  

The “pocket” of gas in this case
is known as the Barnett Shale.
According to the American Asso-
ciation of Petroleum Geologists,
over one trillion cubic feet of gas
has already been produced by the
deposits in the Barnett Shale,
which is near the Dallas-Fort
Worth area. The Barnett Shale
produces more than 50 percent of
all shale gas produced in the
United States—more than the
gas available in the Alaskan
reserve.  

The good news for consumers—
and investors—is that the devel-
opment of the field is far from
over. According to Kent Bowker, a
consulting geologist familiar with
the area, “All other Texas gas
fields are either flat or declining,
but the Barnett Shale is like a
perpetual motion machine—and
there’s no prospect of the end.”

One of the latest developments
involves a company known for its
success in the gas and oil fields of
Oklahoma. Lexington Resources,
Inc. is a natural resource explo-
ration company engaged in the
acquisition and development of oil
and natural gas properties in the

United States.
It recently entered into an agree-

ment with an enterprise of the Hunt
Family Group, owners of one of the
largest energy concerns in the
world, to develop 3,000 working
acres of natural gas deposits in the
Barnett Shale.

The Hunt concern turned to Lex-
ington Resources to develop the par-
cel because of Lexington’s experi-
ence in the technique known as
horizontal drilling. This calls for
drilling into the ground vertically
and then turning the drill head
until it enters the shale layer hori-
zontally. This type of drilling is used
to achieve a better return on invest-
ment by allowing access to oil and
gas streams in a variety of condi-
tions that were either inaccessible or
not economically desirable. 

The Barnett Shale venture is
the first expansion by the com-
pany outside its existing gas
drilling and production taking
place in Oklahoma. It listed in the
OTC market under the symbol
LXRS.

For further information, visit
www.lexingtonresources.com.

Texas Natural Gas Pocket Good News For Wallets

Developing existing domestic
pockets of natural gas can mean
good news for consumers’
wallets—and for investors.

(NAPSA)—If you’re not yet
familiar with the term “boho,” you
may want to study up on some
school-year fashion. 

Boho is a look that includes
tiered skirts paired with cropped
crochet sweaters and other
bohemian-inspired pieces. Along
with preppy-chic looks, denim
styles and new types of embellish-
ments, boho was named one of
the most wanted school fashions
in a recent survey. Here’s a closer
look at this year’s fashions:

Denim Makes The Grade
Thirty-five percent of teens sur-

veyed favored distressed jeans
with embellishments such as
rhinestone or embroidery detail-
ing. Jeans and jean jackets come
in a wide variety of fits and
shapes. Look for details all over
jeans. Students pair embellished
denim (rhinestones, studs, embroi-
dery, beading and more) with polo
shirts, camisole tops, cropped vel-
vet jackets or sweaters.

Be Wise, Accessorize 
Accessories such as metallic

and western belts—think big
buckles, studs and turquoise
embellishments. Cowboy boots,
clogs and a wide variety of shoes—
including high-heel menswear
looks—are popular. Must-have
handbags feature fur and faux fur
and details such as metallic
sheens, gold chains and charms,
ribbons and studs. 

Bling Is The Thing
The “bling” look comes into

play with noticeable wardrobe
pieces such as shiny camisoles
(jewel necks, eveningwear satins)
and rhinestones on virtually
everything (pants, jackets, skirts,
bags). 

Guys Opt For Comfort
Teenage boys surveyed were

looking for fashionable comfort.
One of their favorite items was
the zip-front track jacket, worn
with jeans. They also favored lay-
ering options, long- and short-
sleeve vintage tee shirts or waffle
thermals. Guys’ jeans come in a
wide variety of washes including
dark, sandblasted and “dirty.” For
those who want the urban look,
baggier jeans sport pockets down
the leg, as well as embroidery,
screen prints and hologram
details. 

Smart Shopping
Parents may be happy to hear

that keeping up with today’s fash-
ion doesn’t have to break the bank.
Parents and children can find
designer labels at off-price stores
such as T.J. Maxx. The store fea-
tures the latest designers at well
below retail prices. The stores can
be a great way to update wardrobes
while staying within budget. 

For the nearest T.J. Maxx
store, call 1-800-2TJ-MAXX or
visit tjmaxx.com. 

The Fashionable Approach To Learning

Fashion 101—Bohemian and
western are this school year’s
smartest looks.

(NAPSA)—A house really is a
home. In the past 29 years, 175,000
houses have provided homes for
more than 750,000 people in 3,000
communities around the world.

The houses have been built by
Habitat for Humanity, the non-
profit organization that in 2005
has set goals of building its
200,000th house and of housing
one million people in Habitat
homes. To accomplish that, it is
teaming with organizations across
the country and around the globe. 

For instance, SCOTT Tissue and
Towels, a Kimberly-Clark brand,
has taken its support for Habitat
to an entirely new level. They are
making an initial $300,000 dona-
tion and also encouraging Ameri-
cans to get involved through a
unique donation to Habitat. 

How? It has embarked on a 15-
city Common Sense Tour to make
common sense more common. The
tour features the “House That
Common Sense Built,” a realistic
home interior with nearly 150
household tips for consumers to
consider as well as an interactive
area where visitors have a special
opportunity to help local Habitat
for Humanity affiliates.

For every person who donates a
commonsense tip at the House, the
SCOTT Brand will make a donation
to the local Habitat for Humanity
affiliate in addition to the initial
$14,000 contribution per partici-
pating Habitat affiliate. The com-
pany hopes that this initiative will
increase the public’s awareness of
Habitat’s 2005 goals as well as
their future participation in help-
ing Habitat build homes. 

Here are some consumer com-
monsense tips for the home and
helping charities: 

• Guilt-Free Pantry Cleaning.
If you don’t use it, donate it. Give
unwanted pantry items to a local
food bank. 

• Is Your Closet Behind the
Times? Donate clothes two or more
sizes too small, and those you
haven’t worn in the past year. Shed
shoes that pinch or whose heel
height you could never master. 

• Keep a Hand-Me-Down Bin.
Place a collection box in every
closet to make charitable dona-
tions easy and top of mind.

• Foster Family Philanthropy.
Encourage your children to donate
to a charity that has personal
meaning to them and then provide
matching funds for any donations
they make. 

For more information on how to
contribute a commonsense tip, visit
www.ScottCommonSense.com. For
information on Habitat for Hu-
manity, visit www.habitat.org. 

Common Sense Strengthens Communities Nationwide

To foster family philanthropy,
encourage your children to
donate to a charity that has per-
sonal meaning to them. 

(NAPSA)—The construction
industry continues to provide a
growing number of job opportuni-
ties. Especially in the summer
months, we see more teen work-
ers employed in this field.

Summer job opportunities in
construction may be the first job
experience for some young people.
The best way to make sure it is a
rewarding experience is to be sure
it’s a safe and healthy one.   

Under the Leadership of Secre-
tary Elaine L. Chao, the U.S.
Department of Labor (DOL) devel-
oped the YouthRules! campaign to
promote positive, safe experiences
for teen workers. 

YouthRules! provides valuable
information online so that every
employer, teen and parent has the
ability to access information on
youth employment rules. 

Because of the special needs and
regulations of the construction
industry, DOL is launching a new
phase of the YouthRules! program
dealing with youth working in con-
struction.  

Youth Working in Construction 
The new YouthRules! Youth

Working in Construction resource
will provide valuable and easy to
understand information so that:

• employers can ensure that
they are in compliance with the law
and most importantly maintain a
safe workplace; 

• and young workers also can
understand the protections that
apply to them.

This is important because, in
December 2004, the Department

published new regulations to
expand protections for young work-
ers. These regulations made signifi-
cant changes affecting the con-
struction industry. 

The interactive presentation
the Department created details
the Fair Labor Standards Act’s
youth employment regulations
and includes: 

• video clips depicting real life
examples of violations; 

• prohibited items and activities
are clearly explained.

While this year there is a
greater emphasis on the changes
in construction protections, the
department remains committed to
ensuring that young workers are
legally employed, especially in
industries such as restaurants and
retail, which hire the greatest num-
ber of youth.

Youth Working In Construction

For information on youth employ-
ment laws, the new regulations
and Youth Working in Construc-
tion, please visit our Web site,
www.youthrules.dol.gov, or call
toll free at 1-866-4US-WAGE.

Get A Grip On These
(NAPSA)—These surprising

golf facts may not get you out of a
sand trap, but they will whet your
appetite for the game. 

• Harry Vardon holds the
record with six British Open victo-
ries, but he is probably better
known for the overlapping or
“Vardon” grip still popular today. 

• Early in Jack’s career, some
doubted he could win on a British
links course. Jack’s victory in the
1966 Open Championship at Muir-
field was so special, it inspired the
name for his course in Ohio, Muir-
field Village. 

• Nine players, including Nick-
laus, have won the U.S. Open
after reaching 40. The most recent
was the late Payne Stewart in
1999 at Pinehurst, the venue for
this year’s U.S. Open. 

• Two of Ben Hogan’s four U.S.
Opens saw him lead after every
round. Only four others have won
wire-to-wire just once—Walter
Hagen, Jim Barnes, Tony Jacklin
and Tiger Woods.

• Not only was Gene Sarazen’s
double eagle on the 15th hole in the
1935 Masters “the shot heard
round the world,” but Masters host
Bobby Jones was there watching it. 

These facts were discovered by
the Royal Bank of Scotland Group
through their support of Jack
Nicklaus and the game of golf. 

Golf icon and RBS ambassador
Jack Nicklaus.

***
I come from a home where
gravy is a beverage.

—Erma Bombeck
***

***
My green thumb came only as
a result of the mistakes I made
while learning to see things
from the plant’s point of view.

—H. Fred Ale
***

***
God made rainy days so gar-
deners could get the housework
done.

—Author Unknown
***




