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(NAPSA)—From Jimmy Stew-
art in “Mr. Smith Goes to Wash-
ington” to Martin Sheen in “The
West Wing,” TV and film have
long captivated American audi-
ences with vivid portrayals of
political figures, made politics a
source of intrigue for mass audi-
ences and, in some cases, colored
the democratic process itself.

With election season already
upon us, and in the interest of
offering a Hollywood-style dose of
patriotism for all Americans, The
Columbia House Company—the
nation’s largest direct marketer of
home entertainment—offers this
list of its 10 best-selling Presiden-
tial-themed DVDs:

• “Air Force One” (1997)—The
President (Harrison Ford) must
do battle with terrorists aboard
the nation’s most famous private
plane.

• “J.F.K.” (1991)—Conspiracy
theorists got a lot to think about in
Oliver Stone’s telling of the events
surrounding the Kennedy assassi-
nation. All-star cast includes
Kevin Costner, Tommy Lee Jones,
Donald Sutherland, John Candy,
Sissy Spacek and Walter Matthau.

• “West Wing Complete Sea-
sons 1 and 2” (1999 and 2000)—
See how the Bartlet administra-
tion began.

• “The American President”
(1995)—Written by “West Wing”
creator Aaron Sorkin, this roman-
tic fable surrounds a widower
President (Michael Douglas) and
the political activist (Annette Ben-
ing) who catches his eye.

• “Dave” (1993)—Kevin Kline
does double duty as a Presidential
look-alike who’s brought in to
impersonate the Commander in
Chief.

• “The Fog of War” (2003)—
Oscar-winning documentary about
former Secretary of Defense

Robert McNamara and the contro-
versial decisions he made during
the Vietnam War.

• “The Manchurian Candidate”
(1962)—A tense and intelligent
political thriller about thought
control, assassination and multi-
national conspiracy.

• “Mr. Smith Goes to Washing-
ton” (1939)—Jimmy Stewart as a
naïve idealist appointed to the
U.S. Senate, where he discovers
corruption and power plays.

• “Bulworth” (1998)—In this
political satire, rich, liberal Sena-
tor (Warren Beatty) has a nervous
breakdown and starts reconnect-
ing with his constituents by going
hip-hop.

• “All the President’s Men”
(1976)—Reporters Bob Woodward
(Robert Redford) and Carl Bern-
stein (Dustin Hoffman) uncover
the scandal that brought down a
President.

To learn more, or to sign up for
the Columbia House DVD Club,
visit www.columbiahouse.com.

Vote For Your Favorite Political Flicks

During campaign season, view-
ers may enjoy catching a political
flick.

Shoe Drive Benefits Children
(NAPSA)—Shoes For Orphan

Souls, an annual campaign that
provides shoes to needy children,
is proving to be more than just a
step in the right direction. Thanks
to the efforts of concerned individ-
uals and charitable corporations,
more than one million shoes have
been donated since Buckner Or-
phan Care International launched
the program in 1999.

National corporate partners are
joining forces with Buckner to help
expand the shoe program. The
Macerich Company, owner and
operator of regional malls nation-
wide and premiere sponsor of
Shoes For Orphan Souls, has des-
ignated more than 30 of its malls
as official shoe drop-off locations.
Buckner and Macerich are urging
patrons to bring in new shoes,
socks or shoelaces for the cause.

Additional national sponsors
for the 2004 campaign include
Moody Broadcasting Network, The
Texas Rangers MLB Association
and Tumbleweed restaurants.

Call (877) 7-ORPHAN or visit
www.shoesfororphansouls.org to
find out about joining interna-
tional shoe delivery trips, volun-
teering locally or shoe drop-off
locations.

More than a million shoes have
been donated to needy children
through Shoes For Orphan Souls.
But thousands of children still
need your help.

(NAPSA)—As you put away
your patio furniture and begin to
rake the leaves, it’s also time to
prepare your deck for the long
winter ahead. 

The key to keeping your deck
looking great for years is to pro-
tect it from winter’s rain, sleet,
snow and ice. And it’s easy if you
follow this advice from the deck
care experts at Wolman Wood
Care Products. 

Prepare and restore: Clean
your weathered deck thoroughly
to remove ground-in dirt, grayed
surface fibers, and stains from
mold, mildew and algae. New
decking should be prepped before
coating to open wood pores and
remove barriers to penetration,
such as mill glaze on new cedar. 

For pressure-treated wood, use
Wolman DeckBrite Wood Cleaner
& Coating Prep, an acid and chlo-
rine-free, oxygen-powered powder
concentrate that is tough on stains
yet safe to use near plant life and
shrubs. If you’re not sure of your
wood type, use Wolman Deck &
Fence Brightener liquid concen-
trate. It is formulated to restore all
wood—even tannin-rich woods like
cedar, redwood, mahogany and
other exotic hardwoods. 

Both products clean and
restore wood to its natural beauty
without bleaching or yellowing.
The fast-acting formulas loosen
and lift dirt, stains and discol-
oration in just 10 minutes. And
they are easy to use—just mix
with water, spray on, brush in and
rinse off with a garden hose.

For previously coated decks,
strip any faded or deteriorating
finish with Wolman DeckStrip
Stain & Finish Remover.  It
removes both oil and latex solid or

semi-transparent stains and clear
finishes and prepares your deck
for the reapplication of water-
repellent finishes or stains. 

Protect your deck from the
elements: After cleaning, it’s
important to apply a water-repel-
lent finish like Wolman RainCoat,
F&P or DuraStain to your deck.
Formulated to stop rain, sleet,
snow and ice from penetrating
wood surfaces, Wolman water-
repellent coatings minimize water
damage such as splitting or warp-
ing. The products offer a guaran-
tee against water damage, and
provide long-lasting protection, so
you won’t have to reapply a new
coat year after year. Plus, they are
available in a variety of colors and
opacity levels—from totally clear
to sheer, transparent natural
wood tones to semi-transparent
shades—so you can protect your
deck while achieving virtually any
look you desire.

For more information on
Wolman water-repellent finishes,
wood cleaners and strippers, call
732-469-8100, or visit www.wol
man.com for more helpful deck
care tips.

Prepare Your Deck For Winter

Protect your deck from the ele-
ments and keep it looking great.

(NAPSA)—A trip that offers
the romance and mystery of a
remarkable work of art can start
in the city where the Pulitzer
Prize-winning and Tony Award-
nominated play, “Anna in the
Tropics,” is set: Ybor City, Florida
during its cigar-producing heyday.

During the decade in which the
play is set, Ybor City was consid-
ered the “Cigar Capital of the
World,” after Vicente Martinez
Ybor opened his cigar manufac-
turing operation there. Some
12,000 master tabaqueros hand-
rolled 700 million cigars a year in
200 factories. Cuban, Spanish and
Italian immigrants flocked to
work in the factories, while Ger-
mans, Romanians and Chinese
came to build businesses to sup-
port the industry, creating a thriv-
ing multicultural neighborhood. 

Today, Ybor City is an artist
enclave and a National Historic
Landmark District. Its red brick
streets, wrought iron balconies
and globe streetlamps offer dis-
tinctive architecture and a festive
atmosphere. Chic cafes, quaint
shops and pulsating nightclubs
line main street 7th Avenue and
millions of dollars have been
poured into the neighborhood to
open new businesses and revive
historic treasures. Two of the
biggest projects are Centro Ybor,
an entertainment complex cen-
tered around the original Centro
Español social club, and electric
streetcars, which were brought
back after a 55-year absence.

By day, the Cigar City is a liv-
ing history attraction where visi-
tors can see cigars being hand-
rolled and taste a Cuban sandwich
and café con leche. 

By night, it’s an entertainment
district that draws 40,000 visitors
on weekends to dine at the side-
walk cafes and drink and dance in
the nightclubs.

What’s more, if you are there
from September 8 through Octo-
ber 17,  you can enjoy the
acclaimed play by Nilo Cruz
itself at Tampa Bay’s American
Stage theater and then tour the
Historic District that provided
its inspiration and backdrop. 

Set in 1929 in an Ybor City
cigar factory, “Anna in the Trop-
ics” is a romantic drama revolving
around a Cuban-American family
of cigar workers and a celebrated
lector hired to read aloud to the
cigar rollers. Central character
Juan Julian reads from Tolstoy’s
“Anna Karenina,” becoming a
lightning rod for the emotions of
his devoted listeners and risking
an adulterous affair with the fac-
tory owner’s wife. 

For more information on “Anna
in the Tropics,” call 727-823-7529
or see www.AmericanStage.org.
For more about Ybor City and
Tampa Bay, call 1-800-44-TAMPA
or see www.VisitTampaBay.com.

Set The Stage For A Great Vacation

The former cigar capital of the
world is the setting for a brilliant
play—that’s actually playing right
there in town—Ybor City in
Florida’s Tampa Bay.

(NAPSA)—Does your day jump
from doing simple projects like cre-
ating mailing labels to more cre-
ative ones like designing business
cards or creating a birthday card
for someone in your department?
Are you too busy to purchase and
learn special software programs to
accomplish these tasks?

Fortunately, there’s a solution
that gives you the ability to design
simple or more creative projects in
a few simple steps. Avery® Design-
Pro® is a free software program
that makes it easy to “just click &
create” mailing labels, dividers,
business and greeting cards, CD
labels and hundreds of other prod-
ucts in minutes—within one soft-
ware program.  

DesignPro is an ideal alterna-
tive to expensive and complicated
design software programs. Plus, it
offers so much more than software
that only formats one product,
such as business cards. DesignPro
supports more than 600 Avery
products—more than any other
software—and includes a new
update feature that will automati-
cally add support for new products
via the Web.  

DesignPro software allows you
to create a project using a step-by-
step wizard, personalize a pre-
designed template, or design a
project from scratch. The wizard
guides you through a simple step-
by-step process to complete your

projects fast, easily and profes-
sionally. You’ll also find conve-
niences such as photo editing,
postal bar coding and many
design tools. Plus, the software
includes an easy mail merge fea-
ture to help you quickly create a
list or use your existing files.

And best of all, there’s a free
limited edition of the software
available at www.avery.com/soft
ware. The limited edition contains
the same blank Avery Templates
as the full retail version, but
fewer pre-designed Avery Tem-
plates and images. You’ll also find
a number of great tips on the site
including software Q&A’s, format-
ting and printing tips, software
demos and online tutorials.

Whatever the size or scope of
your project, Avery DesignPro
software makes it easy to get your
job done in style. 

Free Software Helps You Create Simple Or 
Creative Projects In A Snap ***

It’s time we stop worrying, and
get angry, you know? Not angry
and pick up a gun, but angry
and open our minds. 

—Tupac Amaru Shakur 
***

***
Animals are reliable, many full
of love, true in their affections,
predictable in their actions,
grateful and loyal. Difficult stan-
dards for people to live up to. 

—Alfred A. Montapert 
***

***
Let us not look back in anger
or forward in fear, but around
in awareness. 

—James Thurber 
***




